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Executive summary

There is growing evidence of a dgnificant causal relationship between entrepreneurship, economic
growth and poverty reduction. Smal, micro and medium-sized enterprises (SMMES) are often the
backbone of the private sector in the developing world, creating jobs and providing a tax base for locd
government. And frequently SMMEs offer the only employment available to millions of poor people.
Yet many developing countries have been unable to create and maintain the favourable environment
needed to foster SMME devel opment.

Potential entrepreneurs and many existing companies in deveoping countries need help to execute on
thelr ideas and build successful busnesses.  Entrepreneurship support offers a new mode for fighting
poverty and ensuring economic growth and it has come to the forefront of activities to bridge the digital
divide and ddiver deveopment ad. A dgnificant number of ground-levd initigives are dready
underway. There are dso severd high-leve initiatives in planning that may result in condderable
resources being devoted to entrepreneurship support during the year ahead. The needs of this crucid
sector must be understood to frame an effective and sustainable approach to modern development aid.

Entrepreneurships support initiatives (E9s) come in a variety of shapes and sizes, and they offer a range
of services to SMMESs and entrepreneurs.  We have sdlected sixteen initiatives that are notably successful,
innovetive, or representative of a particular type to illustrate the kinds of ESl services that are avalable
and the methods that are being used to promote entrepreneurship. We have covered a range of
programmes - from locad community initiatives to large internationd efforts - but have emphasised
internationa initiatives that work at a community bvel because that gpproach is growing in prominence
and proving to be an effective modd. A more extensve lig of ESls is presented in the Annexes to this
report. The entries are grouped according to type and geographic region, and each includes a brief
description of the activities, giving a quick but comprehensive overview of a broad range of ESls. The
inventory is intended as an organic, growing document; it represents a smdl step in cataloguing the array
of entrepreneurship initiatives that exist, and we welcome inpuit.

Even a cursory examination of ongoing ES's reveals how this methodology for development aid is taking
shape and the trends in the field. Wedlth cregtion is increasingly seen as a vehicle for socia change and
socid entrepreneurship is on the rise. Following the approach of a few trailblazing organisations, there is
a wave of new initiatives tha emphasize public/private partnerships and incorporate basic business
principles, emphasizing accountability and measurable results.  Cardful screening of the participating
entrepreneurs is a common trait.  More efforts are tapping into the power of human connections by
building rdationships among like-minded individuas and organisations so they can share experiences and
contacts. And of course, increasingly ICT is used both in the ddivery of ESl services and as a foundation
for successful SMMEs.

This survey of the field and inventory of initiatives aims to spur thinking about facilitating SMIME
development by looking at the various kinds of entrepreneurship support initiatives that are available and
what they provide. It is intended as a resource for connecting like-minded ground-leve initiatives, so
they can exchange information, learn from one another and avoid duplication of effort. It is aso intended
as a report to the various internationa planning efforts currently underway; to inform their ddliberations
about the vaue-added they can bring to this area.
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Introduction

It is increasingly recognised that effective and sustainable development assstance must be tailored to
country circumstances and built upon a foundation of private sector investment and the participation of
the nation's poor. Entrepreneurship support offers a new mode for fighting poverty and ensuring
economic growth in developing countries and it has come to the forefront of activities to bridge the digitd
divide and ddiver development aid. From the G8 to the United Nations to a wide range of ground-levd
inititives, many efforts are underway aimed a stimulating the growth of smal, micro and medium-sized
enterprises (SMMESs) to bring €onomic opportunity to those who need it most. Small businesses are
often the backbone of the private sector in the developing world, creating jobs and providing a tax base
for local government, which provides revenue for things like improving basic infrastructure, schools, and
hospitals.  And frequently SMMEs offer the only employment available to millions of poor people
throughout the world. But potential entrepreneurs and many existing companies in developing countries
need help to execute on their ideas and build successful businesses. In a new twist on the old adage, it is
not a question of whether to give a man a fish or teach him to fish: what is needed to make a red
difference is "fishing schools'.

A ggnificant number of initiatives support entrepreneurship and foster the potentid SMME sector in
developing countries, however, the services provided and the geographic areas served vary widely. For
example, Trickle Up helps smal and micro businesses in 32 countries around the world with planning
support and small seed funds, while Endeavor works in four South American countries to assst medium-
szed high-growth companies to connect with angel investors and finance indtitutions. And the Cape IT
Initiative (CITI) is an example of a locdly driven effort; it aims to foster the growth of an information and
communications technology (ICT) sector in the Western Cape region of South Africa with its Bandwidth
Barn business incubator.

There are dso severd high-leve initiatives in planning that may result in consderable resources being
devoted to entrepreneurship support during the year ahead. Following the G8 Digital Opportunity Task
Force (DOT Force) report issued in May 2001 a public and private sector group was tasked with devising
a concrete outcome under Action Point #4 which cals for G8 Governments to "foster enterprise and
entrepreneurship for sustainable economic development”, and that effort is soon coming to a conclusion.
The Enterprise Steering Committee of the World Economic Forum (WEF) has created the Enterprise
Channelling Organisation (ECHO) as a new modd for delivering development aid a ground level that
offers support to entrepreneurs through donations of human and other resources instead of money, and it
is currently being piloted in two countries. The Business Enterprise and Entrepreneurship Working
Group (WG #6) of the UN ICT Task Force has a mission to "foster enterprise and entrepreneurship for
sustainable economic development, including poverty dleviation with an emphass on women and youth
employment”, and it offers hope as a forum where a number of leading efforts could come together under
one umbrela And the Globd Digitd Opportunity Initiative (GDOI) being driven by the Markle
Foundation, UNDP and an illustrious steering group is aso expected to weigh in on the matter.

This survey of the fidd and inventory of initiatives ams to spur thinking about facilitating SMME
development by looking a the various kinds of entrepreneurship support initiatives (ESls) that are
available and what they provide. It is intended as a resource for connecting like-minded ground-levd
initiatives, so they can exchange information, learn from one another and avoid duplication of effort. It is
aso intended as a report to the various internationa planning efforts currently underway; to inform their
deliberations about the value-added they can bring to this area



Supporting Entrepreneurship in Developing Countries: Survey and Inventory 4
Bridges.org, 7 May 2002

This report starts with a brief overview consdering why entrepreneurship is important in developing
countries and the needs that ESIs seek to fill. The second section describes sixteen leading and/or
representative initigtives that we have sdected to illugtrate the scope and variety of entrepreneurship
support services avalable.  The third section looks more broadly a the trends in the fidd of
entrepreneurship support.  Findly, two Annexes to this report lis ESls in developing countries,
categorized by geographic area, level of support, and type of services provided.*

Why is entrepreneurship important to development?

The number of poor people on the planet is increasing exponentidly and digitd divide atistics show that
technology is exacerbating the problem of inequity, not helping dleviate it. There are now 1.2 hillion
people living in abject poverty out d the six billion on the planet. More people have lifted themsdlves out
of poverty in the past 50 years than in the previous 500 years;, but because the world population has
grown so sgnificantly, there are more poor people than ever before. Politicad upheavds and naturd
disasters wreck havoc, but for those living close to the edge, so do smaller tragedies such as an extended
illness, death, or one season with too little rain. Having a large percentage of the population thus exposed
exacerbates the cycle of poverty and leaves nationd economies facing disaster, where a dable tax base is
difficult to achieve and needed infrastructure difficult to build or maintain. Poverty and insecurity can
lead to extremism, which threatens the safety and stability of everyonein every corner of the globe.

But there is growing evidence of a dgnificant causa relationship between entrepreneurship, economic
growth and poverty reduction. Fostering the development of SMIMEs to help people employ themselves
and others may offer the best hope for bresking the poverty cycle in many developing countries and
disadvantaged communities. The importance of entrepreneurship should not be underestimated, and the
needs of this crucid sector must be understood to frame an effective and sustainable approach to modern
development aid.

Various levds of SMME employment and entrepreneurship are increasingly important to economic
development. For example, over the past two decades, employment in the "informa sector" has risen
rgpidly in al regions of the world. The informa sector is defined as those who work in smal
unregistered enterprises, both employers and employees, as well as self-employed persons who work in
their own or family businesses. The informa sector is responsible for 93% of new jobs in Africa and
83% in Latin America and the Caribbean. This sector represents a large and growing segment of the
workforce in developing nations. According to the Globa Entrepreneurship Monitor (GEM), in the 29
countries surveyed in 2001, damogt 150 million people are engaged in some form of entrepreneuria
activity. GEM differentiates between "opportunity entrepreneurship” — growing business to take
advantage of a unique market opportunity — and "necessity entrepreneurship” — the best option avalable.
Sixty-three million people reported that they started their own small businesses because there were no
other choices for work. The Monitor found that the prevalence rate for necessity entrepreneurship was
positively associated with economic growth, and accordingly that can drive change a a macro-economic
level in developing countries.

In the United States, venture capita-backed companies created 4.3 million new jobs in 2000, and $736
billion in revenues — 7.4% of the GDP. While most entrepreneurs in developing countries depend on

1 We have tried to make the list as comprehensive as possible but any such inventory exerciseis an enormous task;
we recognise that the list isincompl ete, but believe that it isauseful start. Wewill periodically update the list and
invite input on additional initiativesto be listed.
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informa investments from friends and family, the end result remains the same:  entrepreneurid activity
maekes a ggnificant and systemic difference in the economies of developing (and developed) nations.
And the benefits of encouraging entrepreneurship go beyond pure economics. As people gain confidence,
financid breathing room, and access to information, they gain political will and are less likdly to tolerate
corrupt governments and unhedthy living conditions. And it follows that they will seek higher levels of
educetion for themsdaves and their children, dong with improvements in their home and community life.
Further, there is promise that entrepreneurs in developing countries can learn from the experiences of thez
developed world and adapt best practices to their own stuations; that would help them avoid a resource
intensive development stage and base new businesses on sound environmenta footing.

Barriers to entrepreneurship

It is apparent that entrepreneurid activity is beneficia for developing countries both a a micro levd —in
terms of creating stable and sustainable employment for individuals — and a a macro levd — where it
significantly increases a nation's GDP. Yet many developing countries have been unable to creste and
maintain the favourable environment needed to foster SMME development. There are a number of
barriers which entrepreneurs in developing countries face which entrepreneurship support initiatives can
help address. The factors affecting entrepreneuria activity can generdly be divided into four categories:

p Infragtructure: Quite often the barriers to starting and maintaining a business come down to smple,
yet often insurmountable factors, such as lack of roads, facilities, eectricity or phones.

p Legal and regulatory framework: Governments need to have a postive perception of entrepreneuria
activity, reduce the adminigrative burden on entrepreneurs, and coordinate among their agencies to
ensure that the necessary resources are directed where they are needed.

p  Financial support: A magor stumbling block for many potentiad entrepreneurs at the lowest end of the
economic spectrum is lack of access to the credit or seed funding necessary to start a business.
Entrepreneurs who are starting up larger businesses face difficulty raisng investment capital and a
lack of sound market-based policies.

p  Social: The concept of entrepreneurship is not native to every culture or society. The fear of falure
can be a barrier. Qredtivity and innovation are not aways vaued traits. Many developing countries
have socid systems that create dependence and hopelessness. Women and minorities especialy need
role models to demonsgtrate the positive outcomes to innovation and risk-taking.

An additional barier is the overarching mindset that entrepreneurship cannot be taught, that it is a
creative and innovative way of thinking that comes inherently to some people and not to others. While it
is true that some individuds are gifted with cregtivity to develop new ways of doing things, crestivity
aone is not sufficient. 1deas must be matched with basic skills and an understanding of business practices
—and these are things that can be taught to help burgeoning entrepreneurs create successful businesses.

ICT and entrepreneurship

ICT isatodl. Itisatool for improving the way that companies do what they do, as it is a tool for
improving the ddivery of socid services like hedthcare, education, and government-to-citizen
programmes. We take it as a given that any ESl should be using technology as a tool for delivering on its
mission as well as providing appropriate 1CT-based business sKkills training as part of the services offered
to entrepreneurs.  While ICT may not seem like a central concern when supporting entrepreneurs that
need a good business plan and seed funding more than they need a computer, the redity is that a long-
term view in today's information society requires that most SMMEs have some leved of ICT use
integrated into their business. An entrepreneur who uses ICT appropriately and effectively can run a
more efficient business and reach markets that were previoudy unimaginable.
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Entrepreneurship support initiatives

We edimate that there are hundreds of entrepreneurship support initiatives currently underway around the
world. However, in this report we have sdlected sixteen that are notably successful, innovative, or
representative of a particular type.  We have covered a range of programmes — from local community
initictives to large internationa efforts — but have emphasised internationd initictives that work a a
community level because that gpproach is growing in prominence in the development community and
increasingly proving to be an effective modd. These initiatives illustrate the kinds of ES services that
are avallable and the methods that are being used to promote entrepreneurship. A more extensive list of
ESIsis presented in the Annexes to this report.

These initiatives are described in this section: Acumen Fund, Cape IT Initiative (CITI), Development
Gateway, DevelopmentSpace, Digital Partners, Endeavor Globa, Enterprise Development Department of
the UK Government's Department for Internationa Development (DFID), Foundation for Economic and
Business Development (FEBDEV), Geekcorps, Grameen Family of Organisations, National Association
of Women Entrepreneurs of Malaysia (NAWEM), New Ventures, PEOPLink, Technoserve, Trickle Up,
and Volunteersin Technical Assstance (VITA).

We have described each ESI with the following information:
Type of initigtive

Services provided

Where to go for more information

Who runs the initiative?

Where does the initiative do its work?

What does the initiative do?

What istherole of ICT in theinitiative?

Who isthe"dlient" or audience?

How is the success of the initiative measured?
How isthe initiative funded?

UUUUUUUUUTUT
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3.1 Acumen Fund

A. Typeof initiative: socid investment firm - international, community level
B. Services provided: planning support, financia support, networking and relationship building

C. For information: http://www.acumenfund.org/Acumen/Portal/Home/POCHome.asp
74 Trinity Place, 9" Floor, New York, NY 10006 USA
Eml: postmaster@acumenfund.org, Tel: +1 212 566 8821, Fax: +1 212 566 8817

D. Who runs the initiative? The Acumen Fund is a 501(c)(3) non-profit organisation founded in April
2001. The Fund is governed by a Board of Directors, and it is based in New York. Jacqueline Novogratz
isthe CEO.

E. Where does the initiative do its work? The Fund currently has investments in Africa and South
Asga, and it will soon be expanding its investments to the Middle East and Centrd Asa

F. What does the initiative do? The problem: There is a need to fundamentaly reshape the face of

philanthropy so that "socid investment” is treated more like any other investment. The solution: The

Acumen Fund identifies high-impact socid organisations - both for-profit and non-profit - connects them

to philanthropists who want measurable socia results for their investment, and measures the result of the

impact. Each portfolio is structured around a focused theme, and contains a mix of organisations and

drategies for tackling related socid problems.  Acumen is initidly focusng on innovative hedth

technologies. Each portfolio will initidly invest US$2 million in 58 organisations that meet the following

criteria

p Substantial opportunity for social impact: scaable solutions to key problems or innovations that
address underlying causes.

p Outstanding leadership: ability to prioritise and understand the market, societal, and political forces
with which the organisation operates.

p Path to sustainability: clear, redistic business modd, sound risk assessment, potentia for financia
sustainability, and the capacity to demonstrate measurable results.

P Acumen Fund value added: opportunity to increase chances for success through close consultation on
drategy, organisation, or resource development.

p Building long-term reationships: willingness to work with Acumen Fund over a 23 year period to
help solve specific problems, to develop measures for impact and progress, and to report regularly to
the Acumen Fund and its donors.

G. What istherole of ICT in theinitiative? Acumen invessin projects involving innovative ICT use.

H.Who is the "client" or audience? Organisations or phased projects with budgets ranging from
US$150,000 to US$2,000,000, where Acumen provides 10%-20% of the project budget.

I. How is success measured? Asanew organisation, there has not been enough time to fully redlize the
impact of the Fund's activities. However, the Fund embraces the operationadl and financial rigor that the
venture capital community gpplies to for-profit investments. It measures and tracks projects on three
fronts. monitoring organisationa effectiveness via agreed-upon milestones, identifying potentia risks to
success, and measuring socia changes or public dividends that result from philanthropic investment.

J. How is theinitiative funded? The Fund was created with US$8.5 million in seed money provided
by the Rockefeler Foundation in partnership with the Cisco Foundation, W.K. Kellogg Foundation, and
individua philanthropists from the technology and investment communities.
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3.2 Cape IT Initiative (CITI)

A. Type of initiative: |CT sector organisation - local, community level

B. Services provided: studies and inventories, practicd and management support, networking and
relationship building, business incubation

C. For information: http://www.citi.org.za/
PO Box 7210, Roggebaai 8012, Republic of South Africa
Eml: Peter.Frampton@citi.org.za, Tel: + 27 (0) 21 409 7000, Fax: + 27 (0) 21 409 7050

D. Who runs the initiative? CITI is a Section 21 non-profit organisation started in 1998 by a group of
Western Cape business people. It is based in Cape Town, South Africa. CITI has a staff of six, a Board
of Directors, and a Stakeholders Forum. The organisation is answerable to its members, ICT businesses,
and stakeholders. Peter Frampton is the Executive Director.

E. Wheredoestheinitiative do itswork? The Western Cape region of South Africa.

F. What does the initiative do? The problem: The Western Cape has the potentia to become the ICT
centre of South Africa if the proper environment is created. The solution: CITI aims to facilitate the
development of the Western Cape region as the "ICT gateway to Africa’ by supporting the growth of the
ICT cluster of businesses in the Western Cape. CITl's areas of focus are ICT cluster marketing and
networking, ICT business development, ICT skills development, and influencing ICT policy. CITI serves
as a networking hub for the ICT community of the Western Cape through the maintenance of a directory
of the local ICT community, the collection of data about the ICT community, organizing ICT networking
events, and the connection of venture capitdists to loca ICT dart-ups. Projects supporting these
activitiesinclude:

p The Bandwidth Barn: Cape Town's first networked business incubator. The Barn provides ICT start-
ups access to low -cost services and supporting companies.

p FutureCITl: an education and outreach programme that aims to increase the number of ICT sKilled
individuds in the Western Cape; The god is to retain ICT skilled workers in the region while at the
same time developing and integrating a broader ICT skilled workforce in the community.

p Sector Scan: a comprehensve annud study of the ICT industry in the Western Province. CITI has
just completed its 2001 Scan.

G. What is therole of ICT in the initiative? ICT is the driving force behind CITI as it fosters the
development of the ICT industry in the Western Cape through networking and support services.

H.Whoisthe" client" or audience? ICT start-ups and potentia venture cepitdists.

I. How is success measured? CITl does not have a formal methodology for measuring success.
However, the Bandwidth Barn has proved to be effective in supporting smal and medium-sized ICT
businesses. It is a sdf-sustaining programme, operated as a wholly owned Proprietary Limited subsidiary
of CITI, with 30 tenants. UUNET SA has agreed to extend their sponsorship to support a number of CITI
projects including a second Bandwidth Barn in Cagpe Town and a third in Johannesburg's Gallo Manor.
CITI has more businesses that want to be a part of the Bandwidth Barn than it can currently serve.

J. How is the initiative funded? The initial funding for CITI canelargely from regiona and provincid
Government and the Western Cape Provinciad Adminigtration, Department of Economic Affairs. The
Department of Trade and Industry's Sector Partnership Fund (SPF) and UUNET SA financed the
Bandwidth Barn project. CITI now receives revenue from membership, both business and individud.
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3.3 Development Gateway

A. Type of initiative: web portal - internationa, nationd level

B. Services provided: studies and inventories, financid support (information only), networking and
relationship building, policy

C. For information: http://www.developmentgateway.org/
815 Connecticut Avenue, NW, Suite 620, Washington, DC 20006 USA
Eml: info@developmentgateway.org, Tel: +1 202 458 7226, Fax: +1 202 522 7479

D. Who runs the initiative? The Devdopment Gateway is a project of the Development Gateway
Foundation, a 501(c)(3) non-profit organisation. The Foundation is governed by a Board of Directors,
officers, an executive committee, a nominating committee, a Foundation secretariat, and an editorid
committee. It is based in Washington, DC. The Gateway is run by a staff of 31 in one office. Carlos
Alberto Primo Braga s the Programme Manager.

E. Where doestheinitiative do its wor k? The aim isto reach any place where Internet connectivity and
bandwidth alow effective access to the website. There are Country Gateways in 19 countries in Africa,
Asda, Europe, Latin and Centra America, and the Middle East.

F. What does the initiative do? The problem There is no centra repository of information related to

development. The solution: The Development Gateway is a website portal that provides information,

products, and services focused on development issues, including resources that could benefit developing

country entrepreneurs. It ams to help communities, organisations, and individuas build partnerships,

share ideas, and work together to reduce poverty. The Gateway provides smple user interfaces for

numerous functions: sharing knowledge and discussing issues, registering and profiling users, accessing

projects and datistica databases, joining a topic community, receiving email notifications, searching, and

branding community workspaces. The main features are:

P Virtual communities: guided by development experts around major development topics.

P Accessible Information on Development Activities (AIDA): the largest online source of public
information on development activities in the world.

p dgMarket: a globd maketplace providing information on donor and government-funded
development activities.

p Country Gateways. localy owned and operated initiatives, which explore the use of ICT for
development in their countries.

G. What istheroleof ICT in theinitiative? The Development Gateway is a website portal.

H.Who is the “client” or audience? Anyone looking for information or resources related to
development, including civil society actors, the public sector, the officid donor community, and the
private sector.

. How is success measured? The Gateway is a new initiative, and so does not yet have measurable
results. However, there does not appear to be aforma methodology for measuring results.

J. How is the initiative funded? The Gateway is a project of the Development Gateway Foundation,
which receives funding from the Governments of Audtraia, Germany, India, Japan, the Republic of
Korea, Mdi (sponsored by the Netherlands), as well as the World Bank, Bloomberg, Softbank, and
Transnational Computer Technology.
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3.4 DevelopmentSpace

A. Type of initiative: funder/project intermediary - international, community level
B. Services provided: planning support, financia support, networking and relationship building

C. For information: http://www.devel opmentspace.com/
1828 L Street, Suite 1030, Washington DC 20036 USA
Eml: questions@devel opmentspace.com, Tel: +1 202 331 7710

D. Who runs the initiative? DevelopmentSpace is a service of ManyFutures, Inc., a for-profit
ingtitution founded in 2000. Development Space is based in Washington DC and works closdy with its
software partner based in Hyderabad, India It has one office with a staff of thirteen and is assisted by
Company Advisors. Dennis Whittle and Mari Kuraishi are co-directors.

E. Wheredoestheinitiative do itswork? A betatest for its programmes and software implementation
gtarted in India; however the intended scope for projects is worldwide.

F. What does the initiative do? The problem: Traditional methods of funding development projects
and socid entrepreneurs are often ineffective, cumbersome, and do not connect projects to funders in a
concrete way. The solution: DevelopmentSpace cregtes a dynamic and efficient marketplace in globa
development services that will increase the impact of existing programmes, reduce barriers to entry, and
enhance efficiency. The intended result is to thereby increase the overdl flow of funding and connect
projects to funders in a more concrete way. Development seeks to enable socid investors (donors) to
directly connect with and invest in the best sociad entrepreneurs and projects in the world; provide tools
and support to socia entrepreneurs to create innovative, sustainable, high-impact projects that can change
the world;, and enable experts from anywhere in the world, regardiess of inditutiona effiliation, to
provide support to socia entrepreneurs and socid investors to maximize impact.  This is done through a
web-based platform where:

p Socal entrepreneurs post their ideas, are authenticated by a third party, and are taken through a
business planning process designed to clarify both the financial and socid bottom lines.

p Social investors (donors) find and fund these projects in various dages of development.
DevelopmentSpace tries to ensure that projects are legitimate, but leaves it up to the donors to pick
among projects of their choosing—the basic sarvice provided by DevelopmentSpace does not include
matching services.

P Service providers discover service opportunities for those projects that are under development or
being implemented.

G. What is the role of ICT in the initiative? While some offline activities are envisoned (including
physical marketplaces), the basic services are delivered online.

H.Whoisthe “client” or audience? Socia entrepreneurs and socid investors/donors.

I. How is success measured? DeveopmentSpace is new initigtive, so it is too early to measure the
impact. As a for-profit company, the most important measure of success is the financia bottom line.
After financia sustainability has been achieved, DevelopmentSpace will mesasure its success by the
breadth of the socia entrepreneur audience it can bring into the community.

J. How is the initiative funded? The initiaive is funded by fees attached to sarvices provided. Socid
investors pay a 7% fee to DevelopmentSpace for projects they find and fund through Devel opmentSpace.
Socid entrepreneurs from the developing world pay no fees, however it is envisioned that those from the
developed world will pay a smdl fee for posting projects. Service provider functiondity is still under
development; however, when it is provided, fees will be charged.
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3.5 Digital Partners

A. Type of initiative: socid entrepreneurship services organisation - international, community level
B. Services provided: financid support, planning support, networking and relationship building, policy

C. For information: http://www.digital partners.org/home.html
2200 Alaskan Way, Suite 455, Sesttle, WA 98121 USA
Eml: info@digitalpartners.org, Tel: +1 202 770 9355

D. Who runs the initiative? Digitd Partners is a 501(c)(3) non-profit organisation based in Sestle,
Washington. The organisation is governed by a Board of Directors, three advisory boards, a leadership
team, and a "brain trust”, and it conssts of a smal secretariat in Seettle with chapters in New York,
Silicon Valley, and New Delhi, India. Akhtar A. Badshah is the Executive Director.

E. Wheredoestheinitiative do itswork? Five projects supported in India, and the programme is being
expanded to Africa and Mexico/Latin America The Socid Enterprise Laboratory is working with
entrepreneurs from Africa, Brazil, Mexico, and India

F. What does the initiative do? The problem: The poor are increasingly shut out of an information-
driven world economy. The solution: Digitd Partners provides professond services and financid
support to socid entrepreneurs interested in effectively utilizing ICT to benefit the poor. Digitd Partners
looks to support initigtives that are scaable, catalytic, market-based, collaborative, and technology-
driven. Digita Pertners programmes revolve around three arees:
p Digital Partners Brain Trust: consisting of entrepreneurs, business leaders, government officias, and
others. The Brain Trust contributes to a socia venture fund and to a Socia Enterprise Laboratory
(SEL) that provides skills training and access to funding opportunities to a salect group of potential
entrepreneurs from developing countries. Entrepreneurs are chosen for entry into the SEL after
submitting a proposal and going through a rigorous screening process.  The entrepreneurs work with
members of the Brain Trust to develop abusiness plan that is then digible to compete for cash awards
from the Digital Partners Social Venture Funds.
P Supporting innovative revenue generating efforts in 2001, Digitd Partners supported five ICT -
empowered projectsin Indiawith grants ranging from US$10,000 to US$45,000.
p Changing public policy: by initiating high level didogues and bringing together key stakeholders
with the Brain Trust.

G. What istherole of ICT in the initiative? Digitd Partners is focused on using ICT as a means to
empower the poor and drive the markets of developing countries. Digitd Partners is not involved in ICT
training or technicd maintenance, but in usng the ICT market to stimulate the economy and find
innovative solutions to the problems of poverty.

H.Who is the "client" or audience? Socid entrepreneurs that are developing innovative projects that
use ICT to serve the poor.

I. How is success measured? Digitd Patnersis ill afarly new organisation, so it is difficult to gauge
the impact of ther activities on the success or falure of a particular initigtive or economy. Relevant
datistics from the Digital Partners newdetter from the fourth quarter of 2001 include: 7 programme
countries, 16 entrepreneurs supported, 5000 families impacted, 5 universities involved in SEL, 4 policy
conaultations undertaken.

J. How is the initiative funded? The initigtive is sipported by the Kdlogg Foundation, the Open
Society Inditute, and individua contributors, and it works in collaboration with the World Bank, UNDP,
and CARE. Income FY 2001: US$345,150.
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3.6 Endeavor Global

A.Type of initiativee  entrepreneurship services organisation and invesment intermediary -
international, community level

B. Services provided: studies and inventories, financia support, planning support, networking and
relaionship building

C. For information: http://www.endeavor.org
601 West 26th Street, 17th Floor, New York, NY 10001 USA
Eml: info@endeavor.org, Tel: +1 212 352 3200, Fax: +1 212 352 1892

D. Who runs the initiative? Endeavor Globa isa 501(c)(3) non-profit organisation founded in 1997 by
Peter Kdllner and Linda Rottenberg. Headquartered in New York City, Endeavor has a staff of twenty-
one working out of offices in Argentina, Brazil, Chile, and Uruguay. Endeavor has an "Externd
Network” consigting of a Board of Directors, a Globa Advisory Board, and the VentureCorps Council.
Linda Rottenburg is the CEO.

E. Where does the initiative do its work? Programmes underway in Argentina, Brazil, Chile and
Uruguay, and operaions are being initiated in Mexico.

F. What does the initiative do? The problem: Bariers to entrepreneurid activity exist in emerging
markets, including no access to information, networks, and support services, and difficulty in obtaining
investments. The solution: Endeavor provides access to information, networks, and support services for
entrepreneurs and helps them attract capita investments. The organisation aso encourages locd and
internationa investors to finance higher-risk ventures in developing countries, and teaches members of
the loca investment community about angd investing and venture capita. Endeavor's "Venture Catalyst"
mode involves the following components.

P Venture Forum: Twice a year, international sdlection panels of experienced business people eect a
new class of Endeavor entrepreneurs, who demonstrate potential to become future role models and
entrepreneuria  leaders. Endeavor hosts two international  venture forums bi-annudly, in which
selected entrepreneurs present their business plans to investors. Endeavor aso hosts periodic lectures,
workshops, business plan competitions, and forums.

p Bi-annual entrepreneur workshops Teams of Endeavor's Venturecorps members are paired with the
entrepreneurs to give feedback and mentoring on their business plans or other strategic issues.

P eMBA programme: Endeavor recruits top MBA students from leading US business schools to spend
12 weeks working on-site with Endeavor's entrepreneurs in emerging market countries, to help them
address their critical issues. Concrete ddliverables of the eMBA programme include honed business
plans, strategic plans, and feasibility studies.

G. What istherole of ICT in the initiative? VentureCorps members assist the entrepreneurs in their
searches for cgpita, contacts and industry information through online networking channels.  Endeavor
provides an online forum for idea sharing and research requests, weekly peer feedback sessions in each
maor city, and access to key advisors in the US and South America. Its web-based ICT system
establishes a global network dedicated to new venture crestion.

H.What is the "client" audience for support services? Potentia entrepreneurs running high-growth
companies with up to $15 million in revenues and located in the markets where Endeavor has operations.
The programme aso targets angd investors, finance inditutions, and loca business schools, bringing
them educationa and networking opportunities.

I. How is success measured? Itistoo early yet to measure the impact that the Venture Catalyst model
has had on loca communities and economies. However, according to Endeavor: 100 entrepreneurs
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leading 64 companies have been certified as Endeavor Entrepreneurs, the percentage of Internet
entrepreneurs gpplying to Endeavor increased from 5% in January 1998 to 30% in August 1998 and
jumped to over 50% in 1999; Endeavor network meetings &d road shows have resulted in investment
offerings from the USA, Argenting, Uruguay and Chile; Endeavor has produced 12 live case studies and 3
university Entrepreneurs Days featuring Endeavor entrepreneurs. Four case studies have aso been
written on Endeavor Entrepreneurs under the guidance of Harvard, Stanford and Y de business professors.

J. How is the initiative funded? The organisation received its seed funding from The AVINA Group
and Co-founder Peter Kdlner. Endeavor continues to receive funding from the following sources:
corporate benefactors for events, web development and programmes; country benefactors who pledge 35
years of local operationd support prior to Endeavor entering the country; Endeavor Entrepreneurs
voluntarily donating equity, cash or in-kind support; venture philanthropy and individua support. The
Endowment is projected to reach liquidity in 2002-2003. Income FY 1999: $1,008,844.
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3.7 Enterprise Development Department of the UK Government's
Department for International Development (DFID)

A. Type of initiative: government development aid agency - international, community level
B. Services provided: studies and inventories, financia support, policy

C. For information: http://www.dfid.gov.uk/
Abercrombie House, Eaglesham Road, East Kilbride, Glasgow G75 8EA
Eml: enquiry@dfid.gov.uk, Tel: +44 (0) 1355 84 4000, Fax: +44 (0) 1355 84 4097/8/9

D. Who runs the initiative? DFID is a UK Government Department headquartered in London and East
Kilbride, and with offices in many developing countries. Overdl policy direction is provided by the
Government, through DFID's Secretary of State. The work of DFID is divided among eight Divisions -
four with geographical remits, four with specidist functions - and five Advisory Groups, tackling
specific aspects of development. The Rt Hon Clare Short MP is the UK Secretary of State for
International Development and DFID's Permanent Secretary is Suma Chakrabarti.

E. Where does the initiative do its work? The bulk of assstance is concentrated on the poorest
countries in Asia and sub-Saharan Africa, but DFID aso contributes in Latin America, the Caribbean, and
Centrd and Eastern Europe.

F. What does the initiative do? The problem: SMME development should be promoted as atoal in the
battle against world poverty. The solution: The Enterprise Development Department (EDD) gives grants
to organisations that provide services in developing countries to enterprises that include SMMEs,
membership-based organisations and household and survivadist income generation activities. The am is
to improve the target enterprises access to sustainable financial services, markets, skills and technologies.
There are three main funding schemes:
p Enterprise Development Innovation Fund: supports activities in the fields of financial services,

business development services and the legd and regulatory environment.
p Financial Deepening Challenge Fund: encourages and supports banks and other commercial

financid ingtitutions to develop innovative and sustainable products and services that benefit the

poor.
p Business Linkages Challenge Fund: makes grants for the development of business linkages that

improve competitiveness and benefit the poor.

G. What istherole of ICT in the initiative? DFID funds severa projects that focus on the innovative
use of ICT. In 2000, DFID launched a "Bridging the Digitd Divide' programme to promote ICT access
in developing countries.

H.Who is the “client” or audience? Non-profit organisations, consultancy companies, academic
departments, membership based organisations or organisations representing business such as chambers of
commerce, business associations or industry federations.

I. How is success measured? Performance assessment tells what is being achieved in terms of
quantifiable targets, and evauation identifies how results are achieved (or not) so that lessons can be
leant for the future. Evduation Studies include sudies of individud completed projects (ex-post
evauations) and examination of themes (eg. gender), sectors (eg. basic education) and country
programmes. The am is to determine relevance and fulfilment of objectives and assess developmenta
efficiency, effectiveness, impact and sustainability.

J. How istheinitiative funded? DFID is funded by the UK Government.
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3.8 The Foundation For Economic And Business Development (FEBDEV)

A. Type of initiative: entrepreneurship training organisation - national

B. Services provided: planning support, practical and management support, networking and relaionship
building
C. For information: http://www.febdev.org.zalhome.html

PO Box 52713, Saxonwold 2132, Republic of South Africa
Eml: febdev@iafricacom, Td: +27 (0) 11 442 4400, Fax: +27 (0) 11 442 4761

D. Who runs the initiative? FEBDEV has three offices and a rurd satellite office located in the
Gauteng, Western Cape, and North West regions, and a total staff of twenty-sx. FEBDEV has been in
existence for almost twenty years. Norma James and Marc Swanepoel are the directors.

E. Wheredoestheinitiative do itswork? South Africa

F. What does the initiative do? The problem: South Africa needs new entrepreneurs to create the jobs
and wedth that will help the country to solve many of its economic problems. The solution: FEBDEV
provides entrepreneurship skills training and networking opportunities to individuads, companies and
educationd ingtitutions through workshops and the creation and distribution of other resources. FEBDEV
programmes include:
p Hands-On Enterprise: a project that supports educationa ingtitutions in developing structured
entrepreneurid prgects for their learnersin an interactive way.
P Entrepreneurship Development Programme a comprehensive course for colleges and schools that
provides the practical and theoretical skills to start a small business.
p Colleges and Enterprise Education: professiona consultants present model lessons and workshops
for students.
p Learnership Programme: Students that enrol in the programme receive theoreticd training a an
educationa ingtitution and then do a practicd "learnership” period with accredited businesses before
they recelve their diplomas.
p Enterprise Education through Action Learning: training to build the capacity of trainers, educators
and lecturers in enterprise education.
P Community Training: community courses at various levels. These courses offer peoplethe
opportunity to develop the essentid skills and business knowledge that they need to survivein a
difficult economic environment.
p  Community Business Skills Course: facilitators run basic business skills courses in various
communitiesin and around Cape Town.
P NSC (National Senior Certificate) for Small Business Management and Entrepreneurship: FEBDEV
has fid d-tested an action-learning methodology for the existing NSC course.

G. What istherole of ICT in the initiative? Thereisnot a particular enphasis on ICT training as part
of FEBDEV's enterprise training programmes or skills development courses. However, FEBDEV
initiated an E-Club for entrepreneurs and it facilitates and email discussion group for colleges.

H.Whoisthe" client" or audience? All community members, with afocus on teachers and students.

I. How is success measured? According to FEBDEV, more than one million people have been through
the courses and approximately five thousand instructors have been trained.

J. How is the initiative funded? FEBDEV is funded by the UK Department for Internationa
Development, ABSA, Anglo American, De Beers Chairman's Fund, and South African Breweries.
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3.9 Geekcorps, a division of the International Service Corps

A. Typeof initiative: technical assstanceprogramme - international, community level

B. Services provided: general programme support, practical and management support, networking and
relaionship building

C. For information: http://www.geekcorps.org/
1121 Mass Moca Way, North Adams, MA 011247
Eml: info@geekcorps.org, Td: +1 413 664 0030

D. Who runs the initiative? Geekcorpsisadivison of the Internationa Service Corps, a 501(c)(3) non-
profit organisation. It was started in 2000 by Elisa Korentayer and Ethan Zuckerman and merged with the
International Service Corps in 2001. Geekcorps has a staff of five in the US and many staff in the various
host countries, and is supported by a Board of Directors, and "Honoured Geeks'. Ethan Zuckerman is the
Executive Director.

E. Wheredoestheinitiative do itswork? The pilot programme started in Ghana, and programme sites
now include Eastern Europe and Centrd Asia Additional countries for programmes in sub-Saharan
Africa are being investigated.

What does the initiative do? The problem: Smal businesses and organisations in the developing world
do not have sufficient access to ICT knowledge or skills. The solution: Geekcorps pairs skilled volunteers
from the high-tech world with smal businesses in emerging nations. Geskcorps and its partner businesses
in emerging nations evaluate technica needs and sdect volunteers with the expertise to meet those needs.
Geekcorps trains its volunteers to teach their skills to people from different culturd and educationa
backgrounds. Volunteers spend four months on-site in developing nations, supported by Geekcorps in-
country gaff. Projects often expand beyond the initid scope of work as other technicd needs are
discovered in the process. Volunteers often conduct workshops for the larger community or become
involved in separate community development projects.

F. What is the role of ICT in the initiative? Geekcorps is specificaly designed to provide ICT
information and assistance Geekcorp works with promising ICT-focused companies as well as
entrepreneurs looking to use ICT to support an idea or organisation. Volunteers are required to have
threet years experience in software development, systems or network administration, web-based graphic
design, business development, or sales and marketing.

G. Who is the "client" or audience? Locdly-owned and run organisations that demonsirate a clear
business plan or mission, and have legitimate offices, a good reputation, good community ganding, and
employees who are in a good position to learn from a Geekcorps volunteer.

H.How is success measured? Since Geekcorps is focused on helping specific individuad businesses
with specific ICT needs, success can be fairly easily measured: if the need has been met, it is successful.
Notable successes include a software developer in Ghana who is now designing a scratch card payment
system for a cyber cafe in Ghana after a Geekcorps volunteer helped them develop proficiency in Java,
and a company in Bulgaria that now meets European standards for software testing after SQA training by
avoluntesr.

I. How isthe initiative funded? Launched with private funding, Geekcorps now relies on contributions
from individuds, corporations, and foundations, including Noaber Foundation, USENIX, OReilly
Network, and UserFriendly.org. They aso receive US Government funding and corporate funding from
companies involved in information technology, primarily in the form of sponsorship of individua
volunteers.
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3.10 Grameen Family of Organisations

A. Type of initiative: seed funding programme expanded to other SMME support - nationa
B. Services provided: financia support, planning support, practical and management support

C. For information: http://www.grameen-info.org/index.html
Grameen Bank Bhaban, Mirpur, Section-2, Dhaka-1216, Bangladesh
Eml: grameen.bank@grameen.net, Tel: + 88 (0) 2 900 5257 68

D. Who runs the initiative? The Grameen Family of Organisations is an outgrowth of the Grameen
Bank, which was founded in 1976 by Professor Muhammad Yunus. In addition to the Bank, there are
now twelve associated organisations. The bank operates fifteen zonal offices, under which are a tota of
122 area offices, each supervisng eight to ten branch officess A Board of Directors oversees the
Grameen Family of Organisations. Professor Muhammad Y unus is the Managing Director.

E. Where does the initiative do its work? Bangladesh.

F. What does the initiative do? The problem: It isvirtuadly impossible for the poorest of the poor in
rural Bangladesh to obtain the necessary credit from banks to start businesses and work to improve their
socio-economic conditions.  The solution: Grameen Bank (GB) has reversed conventional banking
practice by removing the need for collaterd and crested a banking system based on mutud trus,
accountability, participation and creativity. GB provides credit to the poor in rural Bangladesh, without
any collaterd. The Grameen Bank is based on the voluntary formation of small groups of five people to
provide mutua, moraly binding group guarantees in lieu of the collatera required by conventiond banks.
At firgt only two members of a group are alowed to apply for a loan. Depending on their performance in
repayment the next two borrowers can then apply and, subsequently, the fifth member as well. Contrary
to popular belief, repayment rates reached 97%.

As the success of the Bank grew, the founders expanded their areas of focus to accelerate the progress of
the poor towards a poverty-free life and to improve Bangladesh's overdl economic performance. The
Grameen Family of Organisations includes the following, a mixture of non-profit and for-profit
companies:

p The Grameen Trust: provides training and technicd assstance for Grameen and in some cases
financid support to start Grameen type programmes.

p Grameen Fund: provides financing to ventures that are risky, technology-oriented and otherwise

deprived of financing from existing forma lending ingtitutions.

Grameen Uddog (Rural Initiative): revives and modernizes the handloom industry and links with

Bangladesh's booming export-oriented garment industry.

Grameen Shamogree (Rural Products): works to develop and market rura industries.

Grameen Krishi Foundation: works with farmers in northern Bangladesh and Tangail Didtrict.

Grameen Motsho (Fisheries) Foundation: improves access of the poor to fisheries resources.

Grameen Communications(GC): aims to increase awareness and promote the use of internationd data

avalldble on the Internet for improving education, research, socid, hedth and sanitation in

Bangladesh.

p Grameen Shakti (GS): a non-profit rural power company whose purpose is to supply renewable
energy to villages in Bangladesh with the supply, marketing, sdes, testing and development of
renewable energy systems of solar PV, biogas, and wind turbines.

p Grameen Telecom: a company dedicated to bringing the information revolution to the rura people of
Bangladesh. Grameen Telecom is planning, over the next four years, to provide GSM 900 cdlular
mobile phone service to 100 million rurd inhabitants in 68,000 villages of Bangladesh by (1)

i)

TUTUUTU
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financing 60,000 members of Grameen Bank to provide village pay phone service and (2) providing
direct phonesto potential subscribers.

p Grameen Kalyan (Rural Welfare): provides financing and benefits to staff and members of Grameen
Bank.

p Grameen Knitwear Limited: the company is a 100% export-oriented composite knitwear factory,
located in the Export Processing Zone in the capital of Bangladesh.

p Grameen Cybernet Ltd: provides 130 did-up lines. It aso offers customer service, technical support,
WebPages consulting, and a help desk.

G. What is the role of ICT in the initiative? The Grameen Bank has 68 Information Management
Centres, each one providing computer access for three branches. Ten of the fifteen zond offices have
Internet access. The Grameen Family has two ICT reated initiatives, Grameen Telcom and Grameen
Cybernet which work to bring ICT to the people of Bangladesh.

H.Whoisthe" client" or audience? The poor of Bangladesh, with an emphasis on women.

I. How is success measured? GB has lent over US$1 hillion to over two million borrowers, and has
become possibly the best-known micro-credit programme in the world. The Grameen model is now
replicated in fifty countries. ndependent studies by the World Bank and others indicate that within five
years, about haf Grameen's two million borrowers manage to pull themsdves up over the poverty line,
while a further quarter hover near the line. In addition, udies of the Grameen method suggest that after a
wife joins the bank, her husband is likely to show her more tenderness and respect. Divorce rates drop
among Grameen borrowers, as do birth rates. A few Grameen stats (November 2001): 1171 branches,
40,428 villages, 68,543 centres, 2,384,377 members, 2,262,693 femae, 121,679 mae, 544,498 houses
built with Grameen housing loans, $3,520.65 million disbursed, $187.78 million housing loans disbursed.

J. How is the initiative funded? The first externa funding came from the Internationa Fund for
Agricultural Development (IFAD). Since then Grameen has received loans and grants from NORAD
(Norwegian aid agency), SIDA (Swedish aid agency), KFW and GTZ (German aid agency), CIDA
(Canadian aid agency), OECF (Japanese aid agency), IFAD (UN Development Finance Agency), the Ford
Foundation, and the Dutch Government. In 1995, Grameen findly made enough profit to operate on a
fully commercid basis without the need for any more preferential loans or grants from charitable trusts.
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3.11 National Association of Women Entrepreneurs of Malaysia (NAWEM)

A. Type of Initiative: women's networking organisation - networking and relationship building
B. Services provided: practical and management support, networking and relationship building, policy

C. For information: http://nawem.org.my/
(Persatuan K ebangsaan Usahawan Wanita Maaysa)
Lot 11 Rumah Puspanita, 5171 Jdan Hose, 50460 Kuda Lumpur, Maaysa
Eml: office@podovnezene.org.yu, Td: +60 3 242 3325, Fax: +60 3 248 5955

D. Who runs the initiative? NAWEM was founded in 1993, and is run by a 17 member committee.
NAWEM members form teams to organize activities. Dr. Bien Me Nien is the President.

E. Where does the initiative do itswork? Mdaysa

F. What does the initiative do? The problem: \Wbmen entrepreneurs do not have the same access to
resources and networking that male associates have. The solution: NAWEM promotes, encourages and
supports women who own and operate businesses, and conducts workshops, training programmes and
conferences to enhance women's capabilities and potentid. NAWEM was established with the purpose of
harnessing the capabilities and resources of women entrepreneurs in Maaysia for the encouragement and
enhancement of women's role in business.

NAWEM eacts as liaison between members and the Government of Maaysia, sate and loca agencies and
organisations, as well as externd agencies and bodies, such as internationa trade agencies. NAWEM
offers many networking events, conferences, and training programmes in topics such as financid
management, identifying business opportunities, and ICT training.

G. What is the role of ICT in the initiative? NAWEM offers severd online resources, including a
directory of business resourcess. NAWEM dso offers a wide range of ICT training programmes for
members.

H.What isthe" client" audience for support services? Women entrepreneurs of al races.

. How is success measured? NAWEM does not have a forma methodology for measuring success,
however dnce its inception the organisation has gained in membership and continues to offer increasing
numbers of seminars and events.

J. How is the initiative funded? The origind funding was from CIDA (Canadian International
Development Agency), Ministry of Women and Family Development, Mdaysa
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3.12 New Ventures

A. Type of initiative: entrepreneurship services and investment intermediary programme - internationd,
community level

B. Services provided: sudies and inventories, financid support, planning support, practica and
management support, networking and relationship building

C. For information: http://www.new -ventures.org
World Resources Ingtitute, 10 G Street, NE, Suite 800, Washington, DC 20002 USA
Eml: virginia@wri.org, Td: +1 202 729 7700

D. Who runs the initiative? New Ventures is a part of the Sustainable Enterprise Programme of the
World Resources Ingtitute (a 501(c)(3) non-profit organisation) launched in 1999. New Ventures is based
in Washington DC and hes a staff of five. Luiz Carlos Rosis the Director.

E. Where does the initiative do its work? Current operations are in Latin America and activities were
recently initiated in China. Work will begin in Indonesia and the Philippines in the coming year.

F. What does the initiative do? The problem: Sugtainable, environmentally responsble enterprises in
developing countries are not consdered a sound investment to potentid investors. The solution: New
Ventures supports small and medium-szed companies that incorporate unique socid and environmental
benefits and are financidly viable. New Ventures is growing a pipeline of sustainable businesses, building
local capacity and strengthening locd indtitutions to support hundreds of environmenta entrepreneursin
the region. By providing sound business opportunities for investors and the growing Latin American
economy, New Ventures is demongtrating that investing in sustainable enterprise makes good business
sense

New Ventures support involves a series of activities that includes an identification, sdection and
mentoring process. Through a large loca and regional network, potential entrepreneurs are identified
throughout the region. This network includes nationd grant-making environmental funds, government
agencies, private investment firms and non-profit organisations. Once identified, environmental experts,
such as sector specidists a WRI, and financid analysts conduct a rigorous evauation to select a group of
findists. New Ventures Entrepreneurs seek capital in the range of $100,000 to $3 million and are in fadt-
growing sectors such as organic foods and fibre, clean technologies, eco-tourism, non-timber forest
products and certified wood, renewable energy and sustainable fisheries-management.

These findidgts receive pro-bono mentoring through a Mentoring Programme that engages MBA students
and corporate executives and professond consultants from Citigroup and LEAD Internationd.
Entrepreneurs are then invited to present their business plan a an Investor Forum in Latin America. New
Ventures continues to assst the entrepreneurs until they receive investment and consider them
“graduated” from the process. They remain in the network as alumni enabling their successes to be
tracked and success stories developed as well as trandferring their knowledge and experience to new
entrepreneurs working in similar regions or sectors. Mentoring Programme services are adso extended by
aumni as needed. The top semifindists are teamed with MBA sudents through the Mentoring
Programme and invited to attend the Investor Forums where they are able to display and market their
enterprises.

G. What is the role of ICT in the initiative? ICT is used in a number of ways as part of how the
programme is conducted, primaily through a website where the programme is promoted and information
exchanged, and mentoring opportunities advertised, and a database of Latin American enterprises is
maintained. Enterprises in the “green” space have been the focus thus far, but intend to include ICT-
sector or |CT-based enterprises when funding alows. In the meantime, ICT -sector entrepreneuria activity
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in Lain America and esewhere is being monitored via the Digitd Dividend Clearinghouse, a web-based
platform.

H.What isthe " client" audience for support services? Loca entrepreneurs, equity investors, grant-
makers and locd financid ingtitutions, as well as MBA students, policymakers and loca business support
organisations in the region.

I. How is success measured? Success is evauated by measuring the amount of capitd transferred to
sustainable entrepreneurs, additiona sources of cepitd available for green enterprise growth and the
quaity of the enterprises identified. New Ventures has a portfolio of 15 sustainable enterprises. As a
result of participating in the process, New Ventures entrepreneurs have received a tota $2.7 million in
investment with others in due diligence for an additiond $2 million. The mentoring programme has
attracted over 188 students from 15 MBA programmes from the US and Latin America (including Duke
University, University of Michigan, Columbia University, UCLA and Fundacao Getulio Vargas), to assst
22 entrepreneurs in Latin America

J. How is the initiative funded? New Ventures is funded by The Summit Foundation, The Citigroup
Foundation, the Dutch Ministry of Foreign Affairs, and Procter and Gamble. Additiondly, funding is
provided for the Investor Forums from local sources such as the Corporacion Andina de Fomento, the
Brazilian Minigtry of Science and Technology, Banco do Brasil, Techint and Motorola
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3.13 PEOPL.Ink

A. Type of initiative: e-commerce services organisation - international, community level

B. Services provided: financial support, planning support, practicd and management support,
networking and relationship building, policy

C. For information: 1110 Midvae Road, Kensington, MD 20895 USA
Eml: peoplink@peoplink.org, Tel: +1 301 949 6625, Fax: 301-949-8693

D. Who runstheinitiative? PEOPLink isa 501(c)(3) non-profit organisation formed in 1995.
PEOPLink has one office located in Washington DC. It is governed by a Board of Directors. Danidl
Salcedo isthe CEO.

E. Wheredoestheinitiative do itswork? 32 countriesin Asia, Africa, Europe, and Latin America

F. What does the initiative do? The problem: The richest 20% of the world's population receives
82.7% of the globd income while the poorest 60% receives only 5.6%, and it is possble that
globdisation and the Internet will only widen the gep. The solution: PEOPLink helps smal and medium-
Szed enterprises participate in internationa trade through ecommerce. PEOPLIink recently released its
CatGen (or "catdog generator) system that enables any enterprise anywhere to create and maintain a
web catdog. Business networks can adso use CatGen to produce a searchable "catalogue of catalogues’
portal comprised of many individual catalogues. To date, PEOPLink has worked primarily with members
of the Internationadl Federation for Alternative Trade, comprised of members from 90 countries seeking to
maximize the benefits of globa trade for grassroots artisans.  PEOPLINK is aso involved in internationa
policy debate on how to make the Internet serve the interests of margindized people dl over the world.

G. What is the role of ICT in the initiative? PEOPLIink's godl is to use ICT to generate jobs and
enhanced incomes for the artisans. PEOPLINk is developing a congtantly evolving "toolkit" of hardware
and software gpplications to alow grassroots organisations in any country to be a player in globd e
commerce.

H.Whoisthe" client" or audience? Community-based artisan producer groups in developing countries.
I. How is success measured? PEOPLink does not have aforma methodology for measuring success.

J. How is the initiative funded? The goa is to make PEOPLink sdf-sufficient from saes and
donations, however, funding in the meantime has been provided by The Art and Popular Culture
Programme of the Organisation of American States (OAS), InterAmerican Foundation, Aid to Artisans,
The John D. and Catherine T. MacArthur Foundation, United States Agency for Internationa
Development (USAID), InfoDev Programme of the World Bank, and The InterAmerican Development
Bank. Income FY 2000: $683,924.
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3.14 Technoserve

A. Typeof initiative: entrepreneurship services organisation - international, community level
B. Services provided: financia support, planning support, practical and management support

C. For information: http://www.technoserve.org/home.html
49 Day Street, Norwalk, CT 06854 USA
Eml: TechnoServe@tns.org, Td: +1 800 99 WORKS

D. Who runs the initiative? TechnoServe is a 501(C)(3) non-profit organisation founded in 1968 by Ed
Bullard. TechnoServe is based in Connecticut with twelve offices in Africa and the Americas, and is
supported by a Board of Directors and an extensive group of TechnoServe Members. Peter A. Reiling is
the President and CEO.

E. Where does the initiative do its work? Latin America (El Salvador, Honduras, Nicaragua, Peru),
Africa (Ghana, Kenya, Mozambique, Tanzania, Uganda), and Poland.

F. What does the initiative do? The problem: Lack of opportunity due to economic stagnetion is a
mgor cause of world poverty. The solution: TechnoServe provides training, technical support, and
business advice to entrepreneuria men and women in poor rurd aress of the developing world and links
people to financing, markets, and experts. Technoserve helps them build businesses to increase the loca
tax base, enabling governments to improve basic infrastructure like roads, schools and hospitdls.

Participants are chosen based on their motivation and ability to increase the incomes of the poor, create

employment and generate profits and new investments. Services include:

P Market analyses to identify market demand and high-vaue products and business opportunities.

P Mentoring of emerging entrepreneurs through programmes such as BizCamp™ in El Salvador and a
countrywide Business Plan Compstition.

p Building entrepreneurs capacity to creste and run successful businesses through its staff of finance,
marketing and dtrategy specidists, most of who are nationals of the countries. Drawing on their
privete-sector experience, knowledge of local conditions and in-country and regional contects, staff
help entrepreneurs to assemble capable management teams, creste sound business plans, raise
financing and penetrate markets.

P Forming srategic alliances with experts in a variety of fieds, helping clients to differentiate their
products, penetrate niche markets, and anticipate globa trends.

p Building a culture of competitiveness that will help developing world leaders to think and act
draegicdly.

p Srengthening the leadership skills of the entrepreneurs by enhancing their ability to congtructively
engage policy makers in matters of socid responghility. TechnoServe is partnering with The Aspen
Indtitute to bring executive seminars to Africa

G. What istherole of ICT in theinitiative? Despite TechnoServe's name and origina mission to help
the poor of the developing world with technologies needed to improve their productivity, TechnoServe
does not have a particular focus on ICT. TechnoServe does use the Internet and email subscription
services to monitor relevant eectronic information networks to help clients to tap into useful market
information.

H.Who is the "client" or audience? Clients range from individua entrepreneurs and groups of
enterprising farmers to large companies.

I. How is success measured? TechnoServe uses three tools to monitor and evauate the impact of its
programmes. A system of core indicators is collected quarterly from the businesses they assist, such as the
number of gross and net profits, number of employees, and dollar amount of raw product purchased from
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poor rurd people. An impact assessment is conducted annudly in the community where the business is
located. The assessment measures increases is podstive spending by wage earners, number of new
businesses created in the region and overdl wdl-being of the community that can be attributed to the
business. The third assessment is a cost-effectiveness analysis, which compares the cost of TechnoServe's
programmes versus the economic and socid benefits to the clients. On average, every $1 invested in
TechnoServe has consistently returned more than $5 in benefits to the rural poor in the form of higher
wages, higher sdes, and higher profits. Accomplishments for FY 2000 include:  benefited 260,000 men,
women and children through higher family incomes and steady jobs, helped 408 rurad businesses run
more effectively, generated $7.3 million in profits for the rurd poor through its business-building
assstance.

J. How is the initiative funded? TechnoServe receives funding from a number of different sources,
including individuas, corporations, foundations, religious organisations, governments, and public and
community organisations. Large funders include the American Express Foundation, Microsoft
Corporation, Philip Morris Companies Inc., Canadian Centre for Internationd Study and Cooperation,
European Union, The Government of El Savador, The Government of Nicaragua, InterAmerican
Development Bank, International Fund for Agricultural Development, United Kingdom Department for
International Development (DFID), United States Agency for Internationad Development (USAID),
United States Department of Agriculture. Income FY 2000: US$14,517,591. Of this amount, 81%
($11,452,336.00) was spent on programmes and 19% ($2,653,493) was spent on supporting services.
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3.15 Trickle Up

K. Type of initiative: seed funding and business planning organisation - international, community level
L. Services provided: financia support, planning support, practical and management support

M .For information: http://www.trickleup.org/
121 W 27th St Ste 504, New York, NY 10001 USA
Td: +1 212 255 9980, Fax: +1 212 255 9974

N. Who runs the initiative? Trickle Up is a 501(c)(3) non-profit organisation founded in 1979 by
Mildred Robbins Leet and Glenn Leet. It has a staff of 17 supported by a Board of Directors, an Advisory
Council, and a Business Council. Trickle Up has one office in New York. Richenda Van Leeuwen is the
Executive Director.

O.Where does the initiative do its work? The United States and 32 countries in the Americas, Asa,
and Africa.

P. What does the initiative do? The problem: People with the lowest income need away to dart their
own businesses, and development aid often does not trickle down to the lowest end of the economic
spectrum. The solution: Trickle Up helps the poorest of the poor take their first step up out of poverty by
providing them with conditional seed grants and business training to help them start or expand their own
business ventures. The actud programmes in each country are implemented localy by people aready
working there, such as Peace Corps Volunteers, or local organisations, Trickle Up partners with about
340 organisations.  The "coordinators’ historicaly hear of Trickle Up by word of mouth and want to use
the programme to help them carry out their own missions. Trickle Up reimburses coordinators for a very
small portion of the costs they incur to implement the programme

The coordinators identify candidates for grants. They aso train recipients and counsd them once they
start their ventures. Applicants must draw Y business plans, specifying their product, the amount they
will invest, and their market. Coordinators help groups of two to three people, typicaly from the same
household, complete a 2page Business Plan for the first $50 of the grant, and, after three months, a 2
page Business Report for the second $50. The Coordinators aso teach business principles and track the
progress of the group. Trickle Up provides grants (not loans) of $100 US dollars, with the following
commitment from the entrepreneurs.

Ownership: the micro-entrepreneurs plan the business themselves.

Time: they commit a minimum of 250 hours each within the first 3 months.

Reinvestment: &t least 20% of the profit is saved or reinvested in the venture.

Local Resources. they secure any necessary gpprovals or resources.

Growth: they anticipate continuing profit and self-employment.

Accountability: they report on their business and its results.

TUUTUUUUTU

Q.What istherole of ICT in the initiative? Trickle Up does not have a particular ICT focus. The
Trickle Up website hasa"Ydlow Pages' of US entrepreneurs only.

Who is the "client" or audience? Priority is given to countries that rank low on the United Nations
Development Programme's Human Development Index (HDI), which tracks per capita income, alult
literacy rates, life expectancy, and school enrolment. Within each country, the poorest and most
vulnerable people are targeted, including single mothers, households headed by women, unemployed
youth, street children, refugees, displaced people, disadvantaged ethnic minorities, and HIV-affected
families. These groups are targeted because they often fail to meet the requirements for participation in
loan programmes (e.g., track record in business, savings, collatera, a guarantor, or just aregular address).
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R. How is success measured? Trickle Up tracks core indicators including business continuity, socia
and economic measures of well-being, education, and other benefits to the larger community. Trickle Up
accomplishes this by utilizing a unique computer database system which records and tracks dl grant
disbursements, and information from Business Plans, Business Reports and One-Year Updates. This
information is certified by Coordinators and sent to Trickle Up for every business group. According to
Trickle Up, over twothirds of the businesses are ill running after 1 year. A study in Ecuador and
Guatemaa in 1996 showed 90% continuing after 2 to 4 years. Each business is tracked formaly for 5
years, and some last more than 10 years. Since 1979, Trickle Up has helped gart over 100,000
busnesses. They have expanded to 119 countries. 66% of the people helped are women, and dmost 50%
of the micro-entrepreneurs are under age 27. Accomplishments for Fiscd Year 2000 include 12,940
businesses launched in 32 countries, 39,129 entrepreneurs and their families benefited from these

businesses, reports received in 2000 showed that 88% were continuing after one year and 78% had
expanded.

S. How is the initiative funded? In 1999, 43% of funding came from foundations, 45% from
individuas, 4% from organisations, 2% from government, and 6% from corporations. The United Nations
Deveopment Programme also contributes through cost-sharing programmes. The US programme is
funded entirdly through earmarked contributions. Large funders include The Boston Foundation, The
Greenville Foundation, American Express Foundation, Philip Morris Management Corporation, and the
US Agency for Internationa Development. Income FY 2000: US$2,338,686. In 1999, Trickle Up spent
88% of every dollar on programme services and 12% went to fundraising and management.
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3.16 Volunteers in Technical Assistance (VITA)

A. Typeof initiative: technica assstance organisation - international, community level

B. Services provided: sudiesand inventories, planning support, financial support, practica and
management support

C. For information: http://www:.vita.org/
1600 Wilson Boulevard, Suite 710, Arlington, VA 22209 USA
Eml: vita@vitaorg, Te: +1 703 276 1800, Fax: +1 703 243 1865

D. Who runs the initiative? VITA is a 501(c)(3) non-profit organisation founded in 1959. George
Scharffenberger is the President.

E. Where does the initiative do its work? Current programmes in Guinea, Morocco, and Ukraine.
Previous programmes in Afghanistan, Belize, Benin, Burkina Faso, the Centrd African Republic, Chad,
China, Djibouti, Haiti, Honduras, Indonesia, Kenya, Liberia, Mdli, the Philippines, Serra Leone, Sudan,
Thailand, and Zambia.

F. What does the initiative do? The problem: Advanced technologies could be used to facilitate access
to information and knowledge to the poor in developing countries, strengthen locd indtitutions, and
introduce improved technologies. The solution: VITA implements long-term projects related to private
enterprise development, agricultural and rural rehabilitation, natural resource management, technology
transfer, and information dissemination. The VITA micro-enterprise support programme emphasizes the
provison of appropriate financia and business development services to disadvantaged and under-served
populations. VITA offers services in a variety of areas including information dissemination, the design
and ingdlation of specidized information and communications systems, preparation and publication of
technicd materids, disaster information coordination, and management of long-term projects.

G. What is the role of ICT in the initiative? VITA gpplies advanced microelectronics and space
technology to the dissemination of technicad information for development and humanitarian purposes.
VITA developed VITA-Connect, using VITAsa, a low cost, high rdiability, data-only communication
network based on two Low Earth Orbiting (LEO) satellites. Through VITAsat, participating organisations
in remote locations can access emall and a broad range of targeted information and training services.
Access to VITA-CONNECT through the satellite network requires a user supplied basic laptop or desktop
computer and the purchase of a portable ground station, antenna, and speciaized software.

H.Who is the "client" or audience? for-profit and socia entrepreneurs who could benefit from
connectivity and technica information exchange; micro-enterprise programming has aso become akey
focus.

I. How is success measured?  VITA keeps careful track of programme achievements and employs
impact assessments that indicate whether or not its interventions have had postive impacts. VITA adso
carefully monitors programme costs and progress toward sustainability. Findly, it uses forma evauations
as a means of assessing the effectiveness of its programs. VITA's information dissemination programme
has answered more than 275,000 requests for information. VITA's existing programs in Benin, Guinea,
Morocco, and South Africa have assisted more than 100,000 small and micro entrepreneurs.

J. How is theinitiative funded? Funding has come from the USAID, UNDP, the World Bank, Méellon
Foundation, Ford Foundation, Rockefeller Foundations, Public Wefare Foundation, William Penn
Foundation, RJR Nabisco, IBM, Apple Computer Company, Hershey Foods Company, and
Citibank/Citicorp. VITA has implemented long-term projects in excess of $67 million dollars.  Income
FY 2000: US$3,177,667.
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Trends in the field

Approaches to entrepreneurship support

Entrepreneurships support initiatives come in a consderable variety of shapes and sizes, and they offer a
range of services to SMMES and entrepreneurs. But even a cursory examination of the sixteen ESIs that
we looked at reveals how this methodology for development aid is teking shape and the trends in the
fidld. Wedth creation is increasingly seen as a vehicle for socid change. Following the approach of a few
traillblazing organisations, there is a wave of new initiatives that emphasize public/private partnerships
and incorporate basic business principles, emphasizing accountability and measurable results.  Careful
screening of the participating entrepreneurs is a common trait. More efforts are tapping into the power of
human connections by building rdationships among like-minded individuds and organisations to share
experiences and contacts. And of course, increasingly ICT is used both in the delivery of ESl services
and as afoundation for successful SMMEs.

Models for framing an ESI

An entrepreneur is someone who assumes the financia risk of beginning and managing a new venture.

The venture can be based on atotally new idea, a new way of doing something, doing the same thingsin a

new location, or atempting something no one ese has done before.  Within that definition there are

various levels of entrepreneurship activity, from a micro level in a village to a countrywide initiative. For

example, the World Bank Smal and Medium Enterprise Development Group breaks down SMMEs

according to the following parameters.

p mcro enterprise up to 10 employees, totd assets of up to $100,000 and total annud sdes of up to
$100,000;

p Srall enterprise up to 50 employees, tota assets of up to $3 million and tota sdes of up to $3
million;

p medium-sized enterprise up to 300 employees, total assets of up to $15 million, and totd annua sales
of up to $15 million.

Often each of these levels of entrepreneuria activity are trested differently and supported with goproaches
based on the particular needs of the kinds of enterprises that they seek to foster. Thus, entrepreneurship
support initiatives are difficult to categorize because their misson can involve anything from supplying
millions of dollars of capital for an ICT start-up, to taking a digital picture of a straw basket for posting on
the Internet. However, in generd, ESIs work at the following levels regardless of the type of support
provided:
p Local initiatives at community level: Small and localy targeted, these initiatives are usualy the result
of a community within a developing country finding solutions to its unique problems and they are
generaly focused on smal and micro enterprise. Example: Cape I T Initiative (CITI).

p National initiativess These countrywide initictives are often government funded and generdly
focused on smdl and medium-sized enterprise. Example: Grameen Bank.

p International initiatives at community level: These initiaives originate with organisations based
outsde the developing country, but work a a community level. They focus on small, micro and/or
medium-sized enterprise. These kinds of initiatives are often run by relatively smal internationa non-
profit organisations and or venture capita programmes. Example: Trickle Up.

p International initiatives at national level: These initiatives usualy am at the "big picture”" issues to
cadyse change a a naiond level, often through policy-meking efforts and involving large-scae
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initiatives (or the funding of numerous smal-scde initiatives across a particular geographic area that
collectively fit into an overall strategy) and large sums of money. They often work through a "top-
down" approach. Example: Development Gateway, UK Department for Internationad Development
(DFID).

p Networking initiatives that aim to connect people  These initigives am to give struggling
entrepreneurs opportunities for building business relaionships through meetings, conferences, and
other networking occasions; they also provide a venue for an exchange of best practices and stories of
success or failure. These efforts can focus on small, micro or medium-sized enterprises, but most that
we saw ae organized for women by women. Example Nationd Association of \Women
Entrepreneurs of Mdaysa (NAWEM).

p Sudies and resources These initiatives provide information for ESIS and entrepreneurs alike, often
based on best practices and evauations of on-the-ground initiatives, and they are an important source
of accessble online support for entrepreneurs. They focus on smdl, micro or medium-szed
enterprise. Many efforts have the sole misson of providing studies and resources (like "think tanks"),
while for other kinds of initiatives thisis just one part of what they do. Example: Endeavor.

A range of services offered

Each initiative offers a different type of entrepreneurship support or combination of support depending on
its misson and goals, and which barriers to entrepreneurship it is trying to tackle. A more holistic
approach is often most effective, since the barriers to entrepreneurial success are intertwined.  For
example, an ESl can provide seed funding, but a lack of planning or management support can limit an
entrepreneur's chances of success. An ESl that combines many or all of the types of support stands the
best chance of helping to create successful, sustainable businesses. The types of support offered generaly
fdl into the following categories:

p Sudiesand inventories: best practices, evauations, and tracking innovation.

p Financial support: funding and investment; levels of support can range from a very smal amount to a
few million dallars, from seed funding to venture capital.

p  Planning support: business, staffing, and financia planning assistance.

p Practical and management support: practica advice, knowledge, sKills training and other kinds of
assistance to help get the business off the ground.

p Busness incubation: fogstering the development of severd initistives smultaneoudy, the cluster
offers networking and relationships, lower costs for the group, and a supportive environment for start-
ups.

p Networking and relationship building: opportunities for budding entrepreneurs to exchange idess
with their peers and to meet potentia investors.

p Policy: connecting the voice of the SMME communities to policy-makers in locd, regiond and
nationa governments, and helping entrepreneurs understand how the policy and legd environment
affects their businesses.
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Wealth creation as a vehicle of social change: the move toward social
entrepreneurship

Traditiond development aid took the form of huge, top-heavy initiatives that dispensed huge amounts of
money, often from government agencies to government agencies that were far removed from the smal
ground-level initiatives that were supposed to be supported. That practice is changing, and government,
non-profit organisations, and corporations are forming new kinds of partnerships to ddiver development
ad that crestes wedlth and therefore increases economic opportunity throughout the developing world. At
the same time sources of funding are expanding, as corporations and individuals become increasingly
aware of socid respongbilities and the economic interdependence of the world. And an era of "socid
entrepreneurship” is emerging, where globa funders redlise that they can best achieve the overal socid
benefits they seek by fostering a strong SMME sector in developing countries. SMMEs increasingly see
that in order to succeed they must be integrated into their communities and socid change must be
incorporated as part of their business approach. For their part, non-profit organisations focused on
driving socia change are seeing that working with - instead of againgt - the private sector will help them
achieve their gods.

Chdlenges:

p There remains a community of socially focused organisations that have a negetive view of
entrepreneurship support - as part of the anti-globaisation movement - and they will likely continue
to fight an approach to socia change through wedlth crestion, particularly where initiatives are driven
by international government and private sector actors.

Applying sound business practices to development aid

Those who are financially supporting development organisations now expect the same accountability and
quantifiable measures of success that a for-profit business would show, so an important trend in the
entrepreneurship support fied is that the initigtives themselves are gpplying businesses practices in the
way they work. That means that non-profit organisations need to have a "business plan” that sets out a
clear and redigtic strategy for accomplishing their gods. And since the return on investment is a socid
benefit rather than a profit, non-profit organisations must demonstrate the results of their efforts in terms
of the impact on society.

Chdlenges:
p  Non-profit organisations are often founded and run by people who have passon for the issues they
seek to tackle but lack practical business skills, and this approach may prove difficult for them.

The importance of being choosy: screening participant entrepreneurs carefully

How an entrepreneur connects to an ESl varies widdly, but screening of participant entrepreneurs is a
common practice. Screening serves the purpose of impressing upon the entrepreneur the seriousness of
the undertaking and commitment required. The complexity of the process is usudly proportiona to the
Sze of the enterprise; an entrepreneur with a medium-sized enterprise usualy goes through a much more
complex process than one with a micro or smal venture. Generaly those ESIs that give financia support
on a much larger scade have more intensve processes, and they tend to focus on building wide-scale
capacity. But even ESIs that deal with very small sums of seed funds aso have requirements. However,
as these initiatives focus on entrepreneurs who do not have traditiond collaterd, often the requirements
take the form of a persona commitment from the entrepreneur.
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Chdlenges.

b A rigorous screening process can intimidate unsophisticated but otherwise worthy candidates.

p A streening process requires sustained and substantial "ded flow" from a pool of entrepreneurs.
There needs to be a method of spreading the word on available funding and support initiatives that
encourages entrepreneurs to participate.

Focusing on people

Among the ESIs we reviewed, there is a considerable focus on people, which is characterised by an
emphasis on human interaction, and developing initiatives driven by certain individuas who are well-
equipped to tailor ventures around loca needs. From on-Site support to networking opportunities to
cregting peer support relationships among entrepreneurs, persond interaction is an important eement of
most entrepreneurship support initiatives. Some ESIs send technical teams on-dte in developing nations,
others offer seed funding to people in the community that are persondly known to the funder. When
these connections cannot be made faceto-face, many ESIs accomplish the same purposes with online
introductions and assistance.

Chdlenges:

p The traditional top-down gpproach to development aid does not lend itsdf wel to a people-centric
modd, but at the same time faceto-face interactions between ESIs and locd project leaders is
onerous, especialy when internationd efforts are connecting at locd levels. Organisations must learn
to use network technology effectively to exchange information, collaborate online, and manage
relationships.

Integrating ICT

While there are initiatives that use information and communications technology in new and crestive ways,
ICT in generd is under-utilized in the field of entrepreneurship support (as with most other kinds of
development aid efforts). Many initiatives are stuck in the rut of developed world models for ICT use
where they think of ICT in terms of phone lines installed, PCs donated, and Internet connections hooked
up. While computers and connections are important and relevant in many cases, the use of ICT in
developing countries requires ESIs and entrepreneurs to "think outsde of the box" to imagine the
possihilities for how they could use ICT as a tool to do what they dready do, but more effectively. Many
ESls are putting ICT to use in innovative ways, both in terms of the ways they connect potential funders
to entrepreneurs, implement their programs, and assist entrepreneurs to use ICT.

Chdlenges.

p Overdl, most ESIs have not used ICT effectively as part of their work and they are not building I1CT -
based business capacity among the entrepreneurs they serve. If they continue to leave technology out,
the digita divide will widen and it will only be more difficult for local entrepreneurs to catch up in
the future.
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5 Conclusions

Successful  entrepreneurs  can  have far-reaching impacts on economic development - increasing
employment, fostering stability, escaating the tax base, and creating capacity in developing countries -
that in turn can help reduce poverty. But before further resources are devoted to supporting entrepreneurs
in developing countries it is important to look a what is aready underway in the fied. There is an
enormous range of initiatives available to support entrepreneurs. ESIs vary widely in their terms of their
gods, approach, and "clients’. The barriers to successful entrepreneuria activity are interconnected, so a
wide variety of approachesis relevant, and hopefully, will be effective.

Trends in the fidd of entrepreneurship support are moving toward an emphasis on public/private
partnerships, innovative gpproaches to financing, measuring results, building capacity and cresting long-
term solutions. And increasingly ICT is being used. However, most of the initiatives mentioned here are
dill new; few are independently evauated, and rarely are objective criteria and benchmarks used. It is
difficult to tell whether these initiatives fulfil their misson and whether they will foster entrepreneurship
that improves economic development and empowers entrepreneurs with skills and knowledge. Further
work is needed to consider what makes a successful ESI, to determine the best practices in the field, and
identify the gaps that should be filled.

This report could be treated as a first step toward a "market andyss' of the entrepreneurship support
fiedd. In describing and listing ongoing ESIs, it could prove useful to those who are formulating plans for
new initiatives in this area by helping them identify efforts that they could collaborate with and those they
need to differentiate themselves from.



Supporting Entrepreneurship in Developing Countries: Survey and Inventory 33
Bridges.org, 7 May 2002

ANNEX 1. Inventory of entrepreneurship support initiatives in
developing countries

Each ESl is listed according to type and geographic region, with a brief description followed by a list of
what services it provides, giving a quick but comprehensive overview of abroad range of initiatives. This
inventory is intended as an organic, growing document; it represents a small step in cataoguing the array
of entrepreneurship initiatives that exist, and we welcome your input.

The Annex lists entrepreneurship support initiatives according to the following types:
Locd initiatives & community level

Nationd initiatives

Internationd initiatives a community level

Internationd initigtives at nationd level

Networking initiatives that aim to connect people

Studies and resources

mmoowx>

Each type is grouped by geographic region as gppropriate for each category. Regions include Africa,
Asia, Centrd and Eastern Europe, Central and Latin America, India, the Middle East, and Multi-regiond.
India is lised as a separate area of geographic focus because of the wedth of its entrepreneurship
initigtives. Initiatives are listed by individua country when appropriate

The sarvices identified include: studies and inventories, financia support, planning support, practical and
management support, business incubation, networking/relationship building, and policy support. For each
listing we have noted the following information: use of ICT, geographic focus, and funding sources.

A. Local Initiatives at community level

Africa

b Capelnformation Technology Initiative (CITI)

URL: http://www.citi.org.ze/
Contact information: PO Box 7210, Roggebaa 8012, South Africa

Td: + 27 (0) 21 409 7000, Fax: + 27 (0) 21 409 7050

Eml: Peter Frampton <Peter.Frampton@citi.org.za>

Peter Frampton, Executive Director
Description: ICT sector organisation. CITI is a non-profit organisation launched in 1998 and based
in Cape Town, South Africa. It has a staff of six. CITI supports the growth of the ICT duster of
businesses in the Western Cape and runs a business incubator caled "The Bandwidth Barn" in Cape
Town.
ICT use: supports and provides infrastructure for high-tech entrepreneurs
Geographic focus. South Africa, Western Cape Province
Funding: The Western Cape Provincia Adminisiration: Department of Economic Affairs, the
Department of Trade and Industry's Sector Partnership Fund (SPF), UUNET SA, and membership
fees.
Services provided: dudies and inventories, financid support, practicd and management support,
business incubation, networking/relationship building
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p  Community Entrepreneurship and Business Initiative (CEBI)

Contact information: Port Elizabeth, South Africa

Td: +27 (0) 41 404 9600, Fax: +27 (0) 41 462 7058

Eml: cebicc@mweb.co.za

Chantel Cooper, Business Manager
Description:  entrepreneurship services organisation.  CEBI is an SMME development programme
darted in 2000 and based in the Motherwell township of Port Elizabeth. The programme is jointly
implemented by three US based Internationa Development Organisations, CHF Internationd,
Nationd Cooperdtive Business Association (NCBA) and Agriculturd Cooperative Development
International (ACDI). CEBI provides business kills training, financid savices, marketing and
linkages to the business community, skilled and semi-skilled business people of Motherwell.
ICT use the centre has ICT equipment with atouch screen for technology novices
Geographic focus. Motherwell Township of Port Elizabeth, South Africa
Funding: USAID
Sarvices provided:  planning support, financial support, practicd and management support,
networking/relationship building

p  Thelnnovation Hub

URL: http://www.innovationhub.co.za/
Contact information: PostNet Suite #213, Private Bag X844, Slverton 0127, South Africa

Td: +27 (0) 12 349 0376, Fax: +27 (0) 12 349 0322

Eml: info.incubator@the nnovationhub.com

Dr Neville Comins, CEO
Description:  ICT sector organisation. The Innovation Hub is a business incubator currently being
established in the Gauteng Province of South Africa in collaboration with the University of Pretoria
and the CSIR. It has a staff of twelve. The Hub is a space where high-tech entrepreneurs, businesses,
educationd ingtitutions, researchers and venture capitalists will meet and network.
ICT use: supports and provides infrastructure for high-tech entrepreneurs
Geographic focus. South Africa, Gauteng Province
Funding: Gauteng Provincid Government, SERA, the Southern Education and Research Alliance (a
partnership between the University of Pretoria and the CSIR)
Services provided: dudies and inventories, planning support, financia support, practicad and
management support, business incubation

India

P Centrefor Entrepreneurship Development Madhya Pradesh (CEDMAP)

URL: http://www.cedmapindia.cony
Contact information: 60, Jal Road, Jehangirabad, Bhopa 462008 India

Td: +91 (0) 755 766437, 766461, 763514, Fax: + 91 (0) 755 763401

Eml: cedmap@sancharnet.in

Dr. P.N MisraM.Com, Ph.D, Executive Director
Description:  entrepreneurship  services and training organisstion. CEDMAP is a non-profit
educeationd, research, and training ingtitution. Established in 1988, CEDMAP has a staff of 40 in five
regional officess. CEDMAP activities can be mainly grouped into three areas promotion and
development of entrepreneurship, growth of existing enterprises, and creating a suitable environment
for entrepreneurship.
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ICT use offers extensve computer training programmes, as well as providing an extensve library
and audio-visua department

Geographic focus. the Madhya Pradesh region of India. The head office is in Bhopd, and there are
five regiond training centres.

Funding: Government of Madhya Pradesh (Department of Industries), Central Financia Institution
Services provided:  studies and inventories, planning support, practicd and management support,
networking/relationship building

p  TheKatha School

URL: http://www.katha.org/kse.ntm
Contact information: A-3, Sarvodaya Enclave, Sri Aurobindo Marg, New Delhi 110017, India

Td: +91 (0) 11 6868193, 6521752, Fax: +91 (0) 11 6514373

Eml: info@katha.org

Ms. Geeta Dharmargjan, Executive Director
Description:  entrepreneurship services and training organisation.  Katha is a non-profit organisation
dtarted in 1989. It has a staff of 40 in one office. The Katha School of Entrepreneurship offers afour-
year course in Small Business Management for students in the non-formal stream of education. The
BT/Katha Information and Technology ECommerce School (KITES) provides education and access
to ICT and computer sills to children in one of Dehi’s largest dum clusters. The ShektiKhazana
School offers training to women in income generating skills such as cooking, baking, tailoring and
embroidery and teaching.
ICT use: offers computer training as part of a vocationd training and skills-upgrade programme for
working students, KITES programme offers software, ICT, and e.commercetraining
Geographic focus. Ddhi, India
Funding:  British Telecommunications, plc., Department of Women and Child Development,
Ministry of HRD, Government of India, Ford Foundation, Indira Gandhi Nationa Open Universty,
Nationad Open School, Partners in Change, Soroptimist International of Vancouver, The Swedish
Writers Union, World Vision (India)
Services provided: studies and inventories, planning support, practical and management support

P Lupin Human Welfare & Research Foundation
URL: http://www.lupinworld.com/Comm_dev.htm
Contact information: 160, Krishna Nagar, Bharatpur 321001, Rgjasthan
Te: +91 (0) 22 652 8311/ 6391, Fax: +91 (0) 22 611 4008
Mr. Sita Ram Gupta, Executive Director
Description:  entrepreneurship services organisation. Founded in 1988, Lupin is an NGO with a staff
of 400 (full time, part-time and voluntary) working out of two regiond offices and running programs
in more than 700 villages. It promotes rurd development and empowerment in India by building
infrastructure and providing other services. Among many other activities, the Foundation provides
soft loans to groups of women entrepreneurs.
ICT use: training in adult literacy includes ICT training
Geographic focus. India, regions of Rgasthan and Madhya Pradesh
Funding: Lupin Group of Companies
Services provided: planning support, financia support, practica and management support
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B. National initiatives

Africa

p  TheCentrefor Innovation and Entrepreneurship
URL: http://www.gsb.uct.ac.za/cie/lhome.asp
Contact information: Graduate School of Business, University of Cape Town, Private Bag,
Rondebosch 7701 South Africa
Td: +27 (0) 21 406 1922, Fax: +27 (0) 21 406 1070
Eml: info@gsb.uct.ac.za
Mike Herrington, Director
Description:  entrepreneurship services and business planning organisation. The Centre has a staff of
eght based at the University of Cape Town's Graduate School of Business. It provides training to
build the innovative and entrepreneurid capacity of South African businesses.
ICT use: training in software use is included in the EEC programme when needed
Geographic focus. South Africa
Funding: Liberty Financia Services Group, Standard Bank, South African Breweries, the Gatsby
Charitable Foundation, and the World Bank. The Centres own entrepreneurid investments aso
provide funding.
Services provided: studies and inventories, planning support, practical and management support

p  TheFoundation for Economic and Business Development (FEBDEV)

URL: http://www.febdev.org.za’lhome.html
Contact information: Head Office, PO Box 52713, Saxonwold 2132 South Africa

Td: +27 (0) 11 442 4400, Fax: +27 (0) 11 442 4761

Eml: febdev@iafricacom

Norma James and Marc Swanepoel, Directors
Description:  entrepreneurship training organisation.  FEBDEV is an entrepreneurship development
agency responsible for promoting development and the reduction of poverty by providing enterprise
ills to individuas, companies and educationa ingtitutions. FEBDEV has three offices and a rurd
satdlite office located in three provinces in South Africa, with a total staff of twenty-six. FEBDEV
has been in existence for amost twenty years.
ICT uses FEBDEV initiated an E-Club for entrepreneurs and it promotes interaction between
colleges by facilitating an email discussion group.
Geographic focus. South Africa
Funding: DFID, ABSA, Anglo American, De Beers Chairman's Fund, South African Breweries,
Services provided: planning support, practicd and management support, networking/relationship
building
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P Greenfidds Venture Capital

URL: http://www.gvc.co.zalindex.htm
Contact information: Suite 102, Stadium On Main, Main Road, Claremont, Cape Town,

South Africa

Td: +27 (0) 21 671 2820, Fax: +27 (0) 21 683 3214

Eml: info@gvc.co.za

Shamil Ismail, Founder
Description:  seed funding and invesment intermediary. Greenfields Venture Capital (Pty) Ltd was
founded in March 1999 and is based in Cape Town. Greenfields has a staff of four in one office.
Greenfields provides capita investment (as an equity partner) and management advice to businesses
that demongtrate a potentia for high growth. It currently has one dedicated Fund under management,
The NEW Cape Private Equity Fund, which is now capitdised a ZAR20m and will be increased to
ZAR50m in the near future.
ICT use: provides management input in ICT businesses
Geographic focus. South Africa
Funding: funded jointly by Khula Enterprises (Government Department of Trade and Industry), and
the regiona government departments of Economic Affairs in Eastern, Northern, and the Western

Services provided: financid support, practica and management support

p  Khula Retail Finance Intermediaries

URL: http://www.khula.org.za/divisions_credit_main.html
Contact information: PO Box 4197, Rivonia 2128, South Africa

Te: +27 (0) 11 807 8464, Fax: + 27 (0) 11 807 8471

Eml: hdpline@khulaorg.za

Sizwe Tati, Managing Director
Description:  investment intermediary.  Khula is a limited ligbility company started in 1997 with the
government's Department of Trade and Industry as a mgor shareholder. Khula provides loan and
equity capital to SMMEs through the medium of Retail Financid Intermediaries (RFls). Khula Credit
Guarantee provides a range of guarantee products to registered commercia banks and other private
sector financid ingdtitutions that offer financiad services to the SMME sector. Thuso Mentorship
provides mentoring to the gpplicant for a period of three months free of charge, depending on the
client's needs.
ICT use: offers a Technology Transfer Guarantee Fund to provide loan guarantees to SMMEs for the
sole purpose of acquiring manufacturing technology, including ICT. Khula has an ICT support
services divison.
Geographic focus. South Africa
Funding: EU, SIDA, NORAD, UNDP, Ford
Services provided: financia support, practical and management support

b Szani Scheme
URL: http://www.brain.org.zalSTART/financingnat.html#si zanani
Contact information: South Africa
Td: +27 (0) 86 1333000

Description:  seed funding and business planning organisation.  The Sizani Scheme is an initiative of
the Banking Council, administered by Business Skills SA. It provides smdl financing for start-ups or
existing SMMEs with loans between R10,000 and R50,000 (gpproximately US$1000-$5000). It dso
provides a mentoring programme for assistance with business plans.

ICT use: no paticular ICT focus
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Geogr aphic focus. South Africa
Funding: The Banking Council
Services provided: planning support, financid support, practica and management support

Asia

P Bank Rakyat

URL: http://www.bri.co.id/english/index.shtml
Contact information: J. Veteran No. 8 Jakarta Pusat, Indonesia

Td: +62 (0) 11 3840802

Eml: webmaster@bri.co.id

Mr. Rudjito, President Director
Description: commercial bank with a focus on seed funding for SMMEs. Established in 1985, Bank
Rekyat has 4.447 working units, 357 of which are village service points. Bank Rakyat is a sdf-
sugtaining financid intermediary that provides loans averaged to US $437 to rura micro-enterprises
and the poor in Indonesia. It & financed by community investors and has dready offered in excess of
two million loans. The BRI (micro-credit) Unit has nearly 4,000 locations spread over a rurd
financid network which functions as an agent of development. BRI Units are operated on a
commercia basis and have aways earned a profit from the micro-business.
ICT use: no particular ICT focus
Geographic focus: Indonesia
Funding: BRI Unit Desa is the micro-finance arm of Bank Rakyat Indonesia, but is self-supporting
Services provided: financia support

P Grameen Bank

URL: http://www.grameen-info.org/index.html
Contact information: Grameen Bank Bhaban, Mirpur, Section-2, Dhaka 1216, Bangladesh

Td: +88 (0) 2 9005257 638

Eml: grameen.bank@grameen.net

Professor Muhammad Y unus, Managing Director
Description:  seed funding programme expanded to other SMME support. The Grameen Bank was
founded in 1976 by Professor Muhammad Yunus. In addition to the Bank, twelve associated
organisations have now been launched. The Bank offers a micro-credit programme to provide loans
to the poorest of the poor rurd smal entrepreneurs and individuas, without collateral. The Bank has
lent over US$L hillion to over two million borrowers. ICT use: the Grameen Bank has 68
Information Management Centres, each one providing computer access for three branches. The
Grameen Family also has two ICT related initiatives, Grameen Telcom and Grameen Cybernet which
work to bring ICT to the people of Bangladesh.
Geographic focus. Bangladesh
Funding: International Fund for Agricultural Development (IFAD) NORAD, SIDA, KFW, GTZ,
CIDA, OECF, IFAD, the Ford Foundation, and the Dutch Government. In 1995, Grameen findly
made enough profit to operate on a fully commercid basis without the need for any more preferentia
loans or grants from charitable trusts
Services provided: financid support, planning support, practica and management support
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Central and Eastern Europe

p  The Foundation for Social and Economic I nitiatives (FI SE)

URL: http://www.fise.ngo.pl/en_index.htm
Contact information: 1/3 Jezuicka Street, 00-281 Warsaw, Poland

Tel: +48 (0) 22 63562 77, Te/Fax: +48 (0) 22 635 62 78

Eml: fise@fise.org.pl

Krzysztof Herbst, President of the Board
Description:  entrepreneurship services organisation.  FISE is a non-profit organisation founded in
1990 by the Programming Council and the Management Board. It supports the development of civil
society and the establishment and development of SMMEs in Poland.
ICT use: no particular ICT focus
Geographic focus. Poland
Funding: Polish Ministry of Labour and Socid Policy, Ford Foundation, Bank for Sociad and
Economic Initiatives, Canadian Embassy, World Bank, British Know-How Fund, Charles Stewart
Mott Foundation, European Commission, PHARE
Services provided: sudies and inventories, planning support, practica and management support,
networking/relationship building, policy

Central and Latin America

P Bancosol

URL: http://www.bancosol.com.bo/en/index.html
Contact information: Calle Nicolas Acosta No. 289, PO Box: 13176, La Pez, Balivia

Tel: +591 (0) 2 2484242, Fax: +591 (0) 2 2486533

Eml: info@bancosol.com.bo

Kurt Koenigsfest Sanabria, Generd Manager
Description:  commercial bank with a focus on seed funding for SMME support. Bancosol is an
initigtive of PRODEM, a Bolivian non-profit organisation. Bancosol was founded in 1992; it has 38
branches across the country. It is a licensed commercia bank solely dedicated to providing micro-
finance services to micro-entrepreneurs. It aso offers a micro-finance training programme. WWomen
account for 63% of Bancosol’s clients; the predominant age group of clients is between 35 and 40 yrs.
The bank has a 30% market share of micro finance operations and is the largest bank in the country in
terms of number of clients, with nearly 35% of al borrowers of the banking system.
ICT use: no particular ICT focus
Geographic focus. Bdlivia
Funding: Bancosol has a lengthy list of funders, including Common Wedth Development
Corporation, Accion International, ProFund, Prodem and Bolivian businessmen.
Services provided: financid support, practica and management support

India

p  The Entrepreneurship Development I nstitute of India (EDI)
URL: http://www.ediindia.org/
Contact information: Ahmedabad, P.O. Bhat 382 428, Gujarat, India
Tel: +91 (0) 79 3969151, Fax: +91 (0) 79 3969164
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Eml: ediindisadl@sancharnet.in

Dr. V.G. Patd, Director
Description:  entrepreneurship services and training organisation.  EDI is a non-profit organisation
founded in 1983. It helps develop entrepreneurship with practical, hands-on training and an
enormous range of projects including seminars and an Open Leaning Diploma in Busness
Entrepreneurship. EDI has helped set up twelve dtate-level exclusive entrepreneurship development
centres and ingtitutes.
ICT use: has established a Nationd Facility for Science and Technology-based entrepreneuria
innovations.
Geographic focus. India
Funding: the Industrid Development Bank of India (IDBI), Industrial Finance Corporation of India
(IFCI), Industria Credit and Investment Corporation of India (ICICI), and State Bank of India (SBI)
Services provided: planning support, practica and management support.

Middle East

P Technological Initiative Incubation Centre

URL: http://www.incubators.org.il
Contact information: Office of the Chief Scientist, Ministry of Industry and Trade

PO Box 50031, 61500 T, Tel Aviv, lsrad

Td.: +972 (0) 35103941, Fax. +972 (0) 35173734

Eml: incubators@actcom.co.il
Description: ICT sector organisation. The Technologica Initiative Incubation Centre is administered
by the Office of the Chief Scientist of the Ministry of Industry and Trade of Isragl.  The programme
supports novice entrepreneurs a the earliest stage of technologica entrepreneurship and helps them
implement their idess into viable commercia products and in forming productive business ventures in
Israel. It has 24 technologica incubators in Israd today, with gpproximately 240 projects are being
carried out. Thetotal private investment obtained thus far isin excess of US $525 million.
ICT use: support and infrastructure for high-tech entrepreneurs
Geographic focus. Isradl
Funding: Ministry of Industry and Trade
Services provided:  sudies and inventories, planning support, financid support, practical and
management support, business incubation

p  Tomorrow's Entrepreneurs Programme

URL: http://www.yea.com.jo/projects.htm
Contact information: Y oung Entrepreneurs Association, PO Box 1652, Amman 11821, Jordan

Te: +962 (0) 6 565 2151, Fax: +962 (0) 6 565 2159

Eml: Dinadahkgan@yea.com.jo

Dina Duhkgan, Executive Director
Description:  entrepreneurship services organisation.  Tomorrow's Entrepreneurs is a project of the
Young Entrepreneur Association (YEA), a voluntary, membership-based non-profit organisation. It
provides opportunities for practica learning experiences, permits students to explore their fidd of
interest, prepares students for employment through field training and practical experience, enables
students to form pre-business relations through networking, encourages voluntary work, and builds an
internship culture within Jordan’ s business community.
ICT use:  providing computer courses for students at the British Council is a key component of the
initigtive.
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Geographic focus: Jordan

Funding: Friedrich Naumann Foundation, British Embassy, Jordan, membership fees
Services provided: studies and inventories, practica and management support,
networking/relationship building

C. International initiatives at community level
Multi-regional

p  Acumen Fund

URL: http://www.acumenf und.org/Acumen/Portal/Home/POCHome.asp
Contact information: 74 Trinity Place, 9" Floor, New York, NY 10006 USA

Td: +1 212 566 8821, Fax: + 1 212 566 8817

Eml: postmaster@acumenfund.org

Jacqueline Novogratz, Chief Executive Officer
Description:  socid investment firm.  The Acumen Fund is a non-profit organisation founded in 2001
and based in New York. It connects philanthropists to drategic portfolios of socid change
enterprises.  Crested with US$8.5 million in seed money, Acumen Fund invests in diverse socid
change enterprises, both for-profit and non-profit. Each portfolio is structured around a focused
theme, and contains a mix of organisation and dtrategies for tackling related socia problems.
Acumen is initidly focusing on innovative hedth technologies. Acumen supports organisations or
phased projects with budgets ranging from US$150,000-US$2,000,000, and where Acumen can
provide 10%-20% of the project budget.
ICT use: Acumen investsin projects involving innovative ICT use.
Geographic focus. Africaand South Asia
Funding: seed funding from the Rockefeller Foundation in partnership with the Cisco Foundetion,
WK. Kelogg Foundation, and individud philanthropists from the technology and investment
communities
Services provided: studies and inventories, planning support, financia support,
networking/relationship building

P Ashoka Venture Capital

URL: http://www.ashoka.org./home/index.cfm
Contact information: 1700 North Moore Street, Suite 2000, Arlington, VA 22209 USA

Td: +1 703 527 8300, Fax: +1 703 527 8383

Eml: info@ashoka.org

Bill Drayton, Presdent
Description:  socia entrepreneurship services organisation. Founded in 1980, Ashoka is a non-profit
organisation headquartered in the Washington DC area with 23 offices around the world. Ashoka
selects socia entrepreneurs as "Fellows' who are provided a living stipend (typically for three years)
that enables them to focus full-time on implementing their vison and new ideas. Ashoka has eected
more than 1,100 Ashoka Felows in 42 countries. A 2000 "Measuring Effectiveness’ study showed
that 90% of Felows remain engaged in consolidating and spreading their innovetion after the stipend
period ends, that 87% of Felows indicate that other independent groups (citizen organisations,
governments, etc.) are replicating their ideas/projects; and that within 5 years of thelr eection to
Ashoka, 64% of Fellows reported changing nationa policies.
ICT use: Ashoka does not have a particular ICT focus, but severad Fellows projects are based around
ICT.
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Geographic focus. 42 countries in Africa, ASa, Europe, and Latin America; including the United
Kingdom and the United States

Funding: Ashokas work is financed by individuas, foundations, and businesses. They accept no
government funds

Services provided: studies and inventories, financid support, networking/relationship building

P DevelopmentSpace

URL: http://www.developmentspace.com/
Contact information: 1828 L Street, Suite 1030, Washington DC 20036 USA

Td: +1202 331 7710

Eml: questions@devel opmentspace.com

Dennis Whittle and Mari Kuraishi, co-directors
Description:  funder/project intermediary. DevelopmentSpace is a savice of ManyFutures, Inc., a
for-profit inditution set up in 2000. DevelopmentSpace is based in Washington DC with a staff of
thirteen. DevelopmentSpace connects socid investors (donors) with the best socia entrepreneurs and
projects in the world; provides tools and support to socid entrepreneurs to create innovative,
sugtainable, high-impact projects, and enables experts to provide support to socia entrepreneurs and
socid investors to maximize impact. This is done through a web-based platform where socid
entrepreneurs put up their ideas, are authenticated by a third party, and are taken through a business
planning process designed to clarify both the financia and socia bottom lines.
ICT use. the role of ICT is centrd to DevelopmentSpace. While some offline activities are
envisioned (including physicd marketplaces), the basic services are ddlivered online.
Geographic focus. the beta test of the software grew from a base in India The scope of the
submitted projects is worldwide.
Funding: theinitiative is funded by private investors.
Services provided: financia support, planning support, networking/relationship building,

p Digital Partners

URL: http://www.digital partners.org/home. html
Contact information: 2200 Alaskan Way, # 455, Seditle, WA 98121 USA

Td: +1 206 770 9355

Eml: info@digitapartners.org

Akhtar A. Badshah, Executive Director
Description:  sociad  entrepreneurship  services organisation.  Digital Partners is a non-profit
organisation launched in 1999 and based in Seettle, Washington. It has chapters in New York,
Slicon Valey, and New Ddhi, India Digitd Partners provides professona services and financia
support to socia entrepreneurs interested in effectively utilizing ICT to benefit the poor through a
portfolio of collaborating inditutions and individuals. Digitd Partners supports initictives that are
scaable, catalytic, market-based, collaborative, and technology-driven.
ICT use: Digitd Partners is not involved in ICT training or technical maintenance, but in using the
ICT market to stimulate the economy and find innovative solutions to the problems of poverty.
Geographic focus. currently five projects in India, and expanding to Africa and Mexico/Latin
America.  Its Social Enterprise Laboratory is working with entrepreneurs from Africa, Brazil,
Mexico, and India
Funding: Kelogg Foundation, Open Society Inditute, and individud contributors, and in
collaboration with the World Bank, UNDP, and CARE
Services provided: planning support, financia support, networking/relationship building, policy
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p  Endeavor

URL: http://www.endeavor.org
Contact information: Endeavor Globa Headquarters, 601 West 26th Street, 17th Floor,

New York, NY 10001 USA

Td: +1 212 352 3200, Fax: +1 212 352 1892

Eml: info@endeavor.org

Linda Rottenberg, CEO
Description:  entrepreneurship services organisation and investment intermediary. Endeavor Global
is a non-profit organisation founded in 1997 and based in New York City. It has a staff of twenty-one
working out of five offices. Endeavor identifies, certifies and supports entrepreneurs running high-
growth companies from the start-up stage to $15 million in sdes. It dso encourages locd and
internationd investors to finance higher-risk ventures in developing countries, and teaches members
of the loca investment community about angel investing and venture capital.
ICT use: ICT isprimarily used as a networking tool and to host an online think tank.
Geographic focus.  offices in Argenting, Brazil, Chile, and Uruguay and initiating operations in
Mexico.
Funding: the organisation received its seed funding from The AVINA Group and Co-founder Peter
Kellner. Endeavor continues to receive funding from corporate benefactors, country benefactors,
Endeavor entrepreneurs  voluntarily donating equity, cash or in-kind support, and venture
philanthropy and individua support. The Endowment is projected to reach liquidity in 2002-2003.
Services provided: studies and inventories, planning support, financia support,
networking/relationship building

p  Geekcorps, adivison of the International Service Corps

URL: http://www.geekcorps.org/
Contact information: 121 Mass Moca Way, North Adams, MA 011247 USA

Td: +1 413 664 0030

Eml: info@geekcorps.org

Ethan Zuckerman, Executive Director
Description: technica assistance programme.  Geekcorps is a non-profit organisation started in 2000
and merged with the Internationa Service Corps in 2001. It has a g&ff of five in the US and many
daff in the host countries. Geekcorps sends ICT experts to emerging nations as volunteers to work
with small businesses. Volunteers spend four months on-gte in developing nations, supported by
Geekcorps in-country staff. Projects often expand beyond the initial scope of work as other technical
needs are dscovered in the process. Volunteers often conduct workshops for the larger community or
become involved in separate community development projects.
ICT use Geekcorps is specificaly designed to provide ICT information and assistance. Volunteers
ae required to have three+ years experience in software development, sysems or network
administration, web-based graphic design, business development or sales and marketing.
Geographic focus. the pilot programme started in Ghana, and programme sites now include Eastern
Europe and Centrd Ada  Geekcorps is investigating additional countries for programs in sub-
Saharan Africa
Funding: launched with private funding, Geekcorps now relies on contributions from individuals,
corporations, and foundations, including Noaber Foundation, USENIX, O'Reilly Network, and
UserFriendly.org. It dso recelves corporate funding from companies involved in information
technology, primarily in the form of sponsorship of individual volunteers.
Services provided: practica and management support, networking/relationship building
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p  Greengtar

URL: http://www.greenstar.org/introduction.htm
Contact information: Greenstar Corporation, 5042 Wilshire Blvd., Ste. 575,

Los Angdes, CA 90036 USA

Te: +1 323936 9602 / +1 877-282-9900, Fax: +1 323 936 7203

Eml: directors@e-greenstar.com

Michael North, Board Member and co-founder
Description: technical assistance and ecommerce services organisation. Greendtar is actudly two
Sseparate organisations - a non-profit foundation and a privaete business - founded in 1998. The
company has offices in Los Angeles, Boston, Washington DC, Cairo and Hyderabad, India. The
Greenslar Solar-Powered Community  Centre  provides  electricity, water  purification,
communications, education, support for telemedicine and employment. The facilities act as e
commerce centres so residents of remote rural communities can sell their wares worldwide over the
Internet, including "digital culture' products such as at, literature and music. The Foundation
licenses the Greenstar name and technologies to the Corporation for commercial use. The Foundation
conducts charitable work in the fields of hedth, education, energy and the environment, where capitd
investment is not appropriate.
ICT use: ingdlations will have full Internet capabilities. Those sites where Greenstar can access
bandwidth of 128Kbps or more will aso have video conferencing capabilities. They sart with
64Kbps bi-directionaly, over satelite, enough to support a dozen computers or more with fast,
responsive connections.
Geographic focus. to date, pilot indalatiions have been completed in villages in the Middle East,
Jamaica, India, and Ghana. Launches are planned for Brazil, Tibet, and 60 other communities around
the world.
Funding: founding Directors provided start-up financing as persond investments in Greendar.
Additiond financing is being arranged through private individuas and interested investment firms.
Searvices provided:  dudies and inventories, financia support, planning support, practicad and
management support

p  New Ventures

URL: http://www.new -ventures.org
Contact information: World Resources Institute, 10 G Street, NE, Suite 800,

Washington, DC 20002 USA

Td: +1202 729 7700

Eml: virginia@wri.org

Luiz Carlos Ras, Director
Description:  entrepreneurship  services and investment intermediary programme. The World
Resources Ingtitute launched New Ventures in 1999 as part of the Sustainable Enterprise Programme.
New Ventures has a staff of five in Washington DC. New Ventures supports small and medium
companies that incorporate unique socid and environmenta benefits and are financidly vigble
through an identification, sdlection and mentoring process. Entrepreneurs are invited to present their
busness plan a an Investor Forum in Latin America. New Ventures continues to assst the
entrepreneurs until they receive investment and consider them “graduated” from the process.
ICT use: ICT used for autreach and identification, mentoring, education, and creating a database of
stakeholders
Geographic focus. current operations in dl of Latin America This year activities were initiated in
China, and work will begin in Indonesia and the Philippines in the coming year
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Funding: Summit Foundation, Citigroup Foundation, Dutch Ministry of Foreign Affairs, and Procter
and Gamble, and local sources such as the Corporacion Andina de Fomento, the Brazilian Ministry of
Science and Technology, Banco do Brasil, Techint and Motorola.

Searvices provided:  sudies and inventories, financid support, planning support, practicd and
management support, networking/relationship building, policy

p  PEOPLink

URL: http://www.peoplink.org/EN/O.html
Contact information: 1110 Midvale Road, Kensington, MD 20895 USA

Tel: +1 301 949 6625, Fax: +1 301 949 8693

Eml: peoplink@peoplink.org

Daniel Sdcedo, Chief Executive Officer
Description:  e-commerce services organisation.  PEOPLink is a non-profit organisation founded in
1995 and based in Washington DC. It hdps SMMEs paticipate in internationd trade through e
commerce, primarily by marketing products on the Internet. Its "CatGen" catalogue generator system
enables any enterprise anywhere to aeate and maintain a web catalogue. Business networks can aso
use CaGen to produce a searchable "catdogue of catalogues' portal comprised of many individua
catalogues.
ICT use a "toolkit" of hardware and software applications is offered to enable grassroots
organisations to participate in globad E-commerce.
Geographic focus. 32 countriesin Asia, Africa, Europe, and Latin America.
Funding: the god is to make PEOPLink sdlf-sufficient from sales and donations, however, funding in
the meantime has keen provided by The Art and Popular Culture Programme of the Organisation of
American States (OAS), InterAmerican Foundation, Aid to Artisans, The John D. and Catherine T.
MacArthur Foundation, United States Agency for Internationad Development (USAID), InfoDev
Programme of the World Bank, and The InterAmerican development Bank.
Services provided:  planning support, financid support, practicdl and managements support,
networking/relationship building, financid support

P TechnoServe

URL: http://www.technoserve.org/
Contact information: 49 Day Street, Norwalk, CT 06854 USA

Td: +1 80099 WORKS

Eml: TechnoServe@tns.org

Peter A. Reiling, President and CEO
Description:  entrepreneurship services organisation.  TechnoServe is a non-profit organisation
founded in 1968 and based in Norwalk, Connecticut. It has twelve offices in Africa and the Americas
and an extensive group of TechnoServe Members. It dentifies market demand, mentors emerging
entrepreneurs,  increases  the  entrepreneurs  business  capacity, and hdps leaders fosters
competitiveness.
ICT use: the programme itself does not have a particular ICT focus, although ICT use is integrated
into the organisation's operations and entrepreneurs are encouraged to access relevant information
online.
Geographic focus. Centra and Latin America, Africa
Funding: American Express Foundation, Microsoft Corporation, Philip Morris Companies Inc.,
Canadian Centre for International Study and Cooperation, European Union, The Government of El
Savador, The Government of Nicaragua, InterAmerican Development Bank, International Fund for
Agricultura Development, DFID, USAID, United States Department of Agriculture
Services provided: planning support, financial support, practica and management support
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p  TrickleUp

URL: http://www.trickleup.org/
Contact information: 121 W 27th St Ste 504, New York, NY 10001 USA

Td: +1 212 2559980, Fax: +1 212 255 9974

Richenda VVan Leeuwen, Executive Director
Description: seed funding and business planning organisation.  Trickle Up is a non-profit
organisation founded in 1979 and based in New York. It has a saff of 17. Trickle Up provides loca
entrepreneurs with conditional seed grants and business training to help them start or expand their
own business ventures. The programs in each country are implemented locally by people dreedy
working there, such as Peace Corps Volunteers, or loca organisations. Trickle Up partners with about
340 organisations. Applicants must draw up business plans, specifying their product, the amount they
will invest, and their market. Trickle Up provides grants (not loans) of $100 US dollars.
ICT Use: Trickle Up does not have a particular ICT focus. The Trickle Up website has a "Yédlow
Pages' of US entrepreneurs only.
Geographic focus. 32 countries in the Americas, Ada, Africa, and the United States.
Funding: The Boston Foundation, The Greenville Foundation, American Express Foundation, Philip
Morris Management Corporation, USAID
Services provided: planning support, financial support, practical and management support

p  Volunteersin Technical Assistance

URL: http://www.vita.org/
Contact information: 1600 Wilson Boulevard, Suite 710, Arlington, VA 22209 USA

Td: +1 703 276 1800, Fax: +1 703 243 1865

Eml: vita@vita.org

George Scharffenberger, President
Description:  technical assstance organisation.  VITA is a non-profit organisation founded in 1959
and based in Washington DC. It provides access to information and knowledge to the poor in
developing countries, strengthens loca inditutions, and introduces improved technologies. The
VITA micro-enterprise support programme provides gppropriate financid and business development
sarvices to disadvantaged and under-served populations.  VITA disseminates information, designs
and ingdls specidized information and communications systems, prepares and publishes technica
materias, coordinates disaster information, and manages long-term projects.
ICT use: VITA applies advanced microdectronics and space technology to the dissemination of
technicd information, including VITAsat, a low cog, high rdiability, data-only communication
network based on two Low Earth Orbiting (LEO) satellites.
Geographic focus. current programmes in Guinea, Morocco, and Ukraine and previous programmes
in Afghanigtan, Belize, Benin, Burkina Faso, the Centra African Republic, Chad, China, Djibouti,
Haiti, Honduras, Indonesia, Kenya, Liberia, Mdli, the Philippines, Serra Leone, Sudan, Thailand, and
Zambia
Funding: USAID, UNDP, the World Bank, Melon Foundation, Ford Foundation, Rockefeller
Foundations, the Public Welfare Foundation, William Penn Foundation, RJR Nabisco, IBM, Apple
Computer Company, Hershey Foods Company, and Citibank/Citicorp.
Services provided:  studies and inventories, planning support, financia support, practicad and
management support
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Africa

b

b

Appropriate Technologiesfor Enterprise Creation (ApproT EC)
URL: http://www.approtec.org/index.shtml
Contact information: P.O. Box 64142, Nairobi Kenya

Td/Fax: +254 (0) 2 787380/1, 783046, 796278

Eml: info@approtec.org

Nick Moon, Managing Director
Description:  technical assstance and training organisation. ApproTEC is a non-profit organisation
founded in 1991 and based in Narobi, Kenya with offices in Kisumu in Western Kenya, and in
Arusha and Mwanza in Tanzania. It has over 85 employees in its East Africa offices. ApproTEC
develops and markets new, low-cost technologies in Africa that are bought by loca entrepreneurs,
and used to edtablish small busnesses. It dso trains loca manufacturers to produce the new
technologies.
ICT use: so far innovative technologies have not included ICT.
Geographic focus. East Africa
Funding: founders Martin Fisher and Nick Moon
Services provided:  planning support, financid support, practicd and management support,
network/relationship building

Busylnternet
URL: http://www.busyinternet.com
Contact information: 42 Ring Road, PMB CCC90, Accra, Ghana

Tel Ghana: +233 (0) 21 258800, Td USA: +1 212 874 3840

Fax Ghana +233 (0) 21 258811

Eml: info@busyinternet.com

Mark Davies, Founder and CEO
Description:  ICT sector organisation. Busylnternet is a for-profit company founded in 2000. It
promotes socid and economic development in Africa through ICT by establishing a network of
business incubators across Africa Busylnternet provides the physica infrastructure (electricity,
bandwidth, etc.) and brings together a sociad environment of like-minded experts and entrepreneurs. It
is a service business, focused on providing the appropriate resources for businesses and organisations
to execute on their core competencies and develop their skills. Each city has a mgority loca
ownership, with Busylnternet providing financial services, operationd and management systems, as
well as an dfiliate programme of international entrepreneurs, organisations and investors.
ICT use: Busylnternet provides technology training and custom software development, as well as
providing physical infrastructure and access to ICT services.
Geographic focus: Busylnternet has established an incubator and business centre in Accra, Ghana,
and plans to expand throughout Africa
Funding: Hewlett Packard, SOFT, Fidelity Investment Fund |, Databank Financial Services,
Internationa Finance Corporation
Services provided: practica and management support, business incubation, networking/relationship
building

Enterprise Support Servicesfor Africa (ESSA)

URL: http://www.ifc.org/abn/essa/essa.htm

Contact information: P.O. Box C2638, Accra Ghana
Te: +233 (0) 21 761152, 766997, Fax: +233 (0) 21 774961
Eml: jhessa@ncs.com.gh
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Description:  entrepreneurship services organisation.  ESSA is a non-profit organisation founded in
1996 and based in Ghana It provides management, marketing and financial consultancy services to
SMMEs.

ICT use: develops management information systems and provides technical assstance for specific
operationa problems

Geographic focus. Africa, focus on Ghana

Funding: Canadian International Development Agency (CIDA) and the International Finance
Corporation (IFC)

Sarvices provided: studies and inventories, financia support, planning support, practica and
management support

Asia and the Pacific

p  UNESCO’sBusinessIncubatorsfor Cultural Industries

URL: http://www.unescobkk.org/culture/incubator/
Contact information: Office of the Regiona Advisor for Culture in Asia and the Pecific

5th H Darakarn Building, 920 Sukhumvit Road, Bangkok 10110 Thailand

Td: +66 (0) 2 391 0879, 391 0880, 391 0577, 390 2565

Fax: +66 (0) 2 391 0866

Eml: culture@unesco-proap.org
Description: international aid agency providing entrepreneurship  services. This UNESCO
programme is to establish business incubators that will nurture people who wish to develop
sugtainable, profitable businesses utilizing culture-based knowledge, skills and practices. Indigenous
cultura practices are enhanced, preserved, and used as a bass for economic development. The
programme provides training, advice, credit, and space and equipment.
ICT use: no particular ICT focus
Geographic focus. Asiaand the Pacific
Funding: United Nations
Services provided: planning support, financid support, practical and management support, business
incubation

Central and Eastern Europe

p  TheBusinessIncubator Development (BID) Programme

URL: http://itri.loyolaedu/bid/
Contact information: Loyola College, Internationa Technology Research Indtitute,

Bdtimore, MD 21210 USA

Te: +1 410617 5001, Fax: +1410 617 5123

Eml: rds@loyola.edu

Dr. R.D. Shelton, Director of ITRI, Director of BID
Description:  ICT sector organisation. This programme of the International Technology Research
Ingitute (ITRI) of Loyola College in Bdtimore, Maryland was launched in 1997. It is cregting
opportunities for smal busness growth in Ukraine by establishing incubators that will provide
consulting services, access to office equipment and training, assistance in accessing credit, and
physca building space. Three incubators are fully operationd in Kiev, Kharkiv and Savutich. In
Kiev, there are over 53 client companies and over 32 in Kharkiv.
ICT use: support and infrastructure for high-tech entrepreneurs
Geographic focus. Ukraine
Funding: USAID
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Services provided: sudies and inventories, financia support, practicd and management support,
business incubation

D. International, national level

P Canadian International Development Agency Business Development Service

URL: http://www.acdi-cida.gc.calhome
Contact information: 200 Promenade du Portage, Hull, Quebec K1A 0G4

Td: +1 819 997 5006; toll free: +1 800 230 6349, Fax: +1 819 953 60838

Eml: info@acdi-cida.gc.ca
Description:  government aid agency. CIDA supports foreign aid projects in more than 100 of the
poorest countries of the world, including business development service (BDS) ddlivery agents. BDS
projects focus on establishing or strengthening an exiging inditution to deliver programs providing
support to micro- and small enterprises that want to expand. The assistance takes a variety of forms,
including training, technology, marketing assstance, firm-level counsdling, or technica support.
ICT use: some projects offer technology and training support programs
Geographic focus. Asa, Africa and the Middle East, and Latin America and the Caribbean, as wdll
asin the countries in trangition of Central and Eastern Europe (CEE)
Funding: the Canadian Government
Services provided: financia support, practica and management support, policy

P TheCentrefor International Private Enterprise (CIPE)

URL: http://www.cipe.org/
Contact information: 1155 15th Street NW, Suite 700, Washington, DC 20005 USA

Td: +1202 721 9200, Fax: +1 202 721 9250

Eml: cipe@cipe.org

John D. Sullivan, Executive Director
Description:  seed funding and entrepreneurship training organisation.  CIPE is an dfiliate of the US
Chamber of Commerce founded in 1983 and based in Washington DC. It has 5 field offices. CIPE
has funded more than 700 projects in 80 countries and has conducted management-training programs
throughout the world. CIPE 's programmes include a grants programme, a globa partners programme,
apublic policy indtitute, a virtual business association, business association training, and evaluations.
ICT usee Economic Reform Feature Service, a free eectronic communications network; CIPE
listserve; online and eectronic article distribution service
Geographic focus. offices in Romania, Montenegro, Moscow, Cairo, and, and Kosovo, but activities
are worldwide.
Funding: National Endowment for Democracy, USAID IBM, Coca-Cola, Ernst & Young, Capitol
Health Partners, The Pew Charitable Trusts, RJ Reynolds Tobacco and the United States Information
Agency.
Services provided: sudies and inventories, planning support, financid, practical and management
support, netwaking/relationship building, policy

p  Development Gateway
URL.: http://www.devel opmentgateway.org/
Contact information: 815 Connecticut Avenue, NW, Suite 620, Washington, DC 20006 USA
Tel: +1 202 458 7226 or 202 473 1884, Fax: +1 202 522 7479
Eml: info@developmentgateway.org
Carlos Alberto Primo Braga, Programme Manager, Development Gateway
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Description:  web portal. The Development Gateway is a project of the Development Gateway
Foundation, a non-profit organisation. It is based in Washington DC and has a staff of 31. The
Development Gateway is an Internet portal for information on sustainable development and poverty
reduction.

ICT use: the Gateway provides smple user interfaces for numerous functions. sharing knowledge
and discussing issues, registering and profiling users, accessing projects and datistical databases,
joining a topic community, receiving email notifications, searching, and branding community
workspaces.

Geographic focus. the intention is that anyone with a sufficient bandwidth to access the porta can
access it.  There are Country Gateways in 19 countries in Africa, Asa, Europe, Latin and Centra
America, and the Middle East.

Funding: Development Gateway Foundation, which receives funding from Austraia, Germany,
India, Jgpan, the Republic of Korea, Mdi (sponsored by the Netherlands), the World Bank,
Bloomberg, Softbank, and Transnational Computer Technology.

Services provided:  dudies and inventories, financid support, networking/relationship building,
policy

p Enterprise Development Department of the UK Government's Department for

Inter national Department (DFID)
URL: http://www.dfid.gov.uk/
Contact information:  Abercrombie House, Eaglesham Road, East Kilbride, Glasgow G75 8EA

Te: +44 (0) 1355 84 4000, Fax: +44 (0) 1355 84 4097/8/9

Eml: enquiry@dfid.gov.lk
Description:  government aid agency. DFID is a UK Government Department responsible for
promoting development and the reduction of poverty. The Enterprise Development Department
(EDD) provides grants to organisations that hep SMMEs, membership-based organisations and
household and survivadist income generation activities.
ICT use: DFID funds severa projects that focus on ICT. In 2000, DFID launched the "Bridging the
Digita Divide' programme.
Geographic focus. focus on the poorest countries in Asa and sub-Saharan Africa, but DFID aso
contributes in Latin America, the Caribbean, and central and Eastern Europe
Funding: UK Government
Services provided: financid support, policy

P Harvard University Open Economies Programme

URL.: http://cyber.law.harvard.edu/openeconomies/
Contact information: Berkman Center for Internet & Society, Harvard Law School

Pound Hall 511, 1563 Massachusetts Avenue, Cambridge, MA 02138 USA

Tel: +1617 495 7547, Fax: +1 617 495 7641

Eml: openeconomies@cyber.law.harvard.edu

Dr. James F. Moore, Senior Fellow, Director
Description:  entrepreneurship policy and research organisation. Open Economies is a project of the
Berkman Center for Internet & Society at Harvard Law School. Open Economies works with others
to create policy, legd, regulatory, and fisca conditions that encourage digita entrepreneurship and
development. Open Economies is a research and action programme. The project engages a wide
community of contributors in a process of didogue and proactive policy-making, while aso working
closdly with exising government and business leaders.  Open Economies targets specific
breskthrough projects in entrepreneurship and encourages education for entrepreneurship




Supporting Entrepreneurship in Developing Countries: Survey and Inventory 51
Bridges.org, 7 May 2002

ICT use: the god isto catadyse ICT innovation. It carries out case studies in conjunction with specific
businesses seeking to expand in knowledge-based, information and communications-intensve
markets.

Geographic focus. worldwide

Funding: Hewlett-Packard, Skadden, Arps, Slate, Meagher & Flom LLP, and GeoPartners Ventures
Services provided: studies and inventories, networking/relationship building, policy

p Inter-American Development Bank Division of Micro, Small and Medium Enterprise

URL: http://www.iadb.org/
Contact information: 1300 New Y ork Avenue, NW, Washington, DC 20577 USA

Tel: +1 202 623 1000, Fax: +1202 623 3096

Eml: pic@iadb.org

Enrique V. Iglesias, President
Description:  international development ad agency. The IADB was established in 1959 to help
accderate economic and socid development in Latin America and the Caribbean. IADB  membership
totals 46 nations. It has its headquarters in Washington, D.C. and offices in dl its borrowing member
countries.  The Divison of Micro, Smal and Medium Enterprise (MSM) provides intellectua and
technicd leadership to other departments of the Bank and public and private sector inditutions of
regiona member countries in the area of enterprise development with specid atention to SMMEs.
Its main functions are: coordination of policies and drategies, support to other departments of the
Bank in the identification and preparation of operations, qudity promotion of the Bank's projects, and
the diffusion of best practices.
ICT use: the Bank has an Information Technology for Development Divison, which provides
technical support for projects, offers technical advice to governments, and prepares Srategic andyss
of the technologica needs of member countries
Geographic focus. Latin American and Caribbean member countries
Funding: the Bank is owned by its 46 member countries. Income derived from its lending operations
and investments covers expenses arisng from the Bank's borrowings in capitd markets and
adminigtrative costs and provisons, and produces net income sufficient to meet financia ratio targets.
The Bank is not a profit-maximizing inditution.
Services provided: studies and inventories, financid support, policy

P Organisation for Economic Co-oper ation and Development (OECD)

URL: http://www.oecd.org/EN/home/0,,EN-home-0-nodirectorate-no-no-no-0,FF.html
Contact information: 2, rue André Pascal, F-75775 Paris Cedex 16 France

Td: +33(0) 145248200

Eml: news.contact@oecd.org

Donad J. Johnston, Secretary-Generd
Description:  international  development aid agency. OECD publications, individud country
surveys and reviews, and Statistics covers economic and sociad issues from macroeconomics, to trade,
education, development and science and innovation. The OECD produces internationally agreed
instruments, decisons and recommendations in areas where multilatera agreement is necessary for
individua countries to make progress in a globalised economy.
ICT use: work looks a how ICT contributes to sustainable economic growth and socia well-being
and the role of ICT in knowledge-based societies
Geographic focus. worldwide
Funding: funding is provided by member countries
Services provided: studies and inventories, policy
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P TheUnited Nations Industrial Development Organisation (UNIDO)

URL: http://www.unido.org/
Contact information:  Vienna Internationa Centre, PO Box 300, A-1400 Vienna Audtria

Tel: +43 (0) 1 26026, Fax: +43 (0) 1 2692669

Eml: unido@unido.org

Carlos Magarifios, Director-General of UNIDO

Small business development: Mr. W. Luetkenhorgt, ext. 4820

Eml: wluetkenhorst@unido.org
Description:  international development aid agency. As part of the United Nations common system,
UNIDO has responshility for promoting indudtridisation throughout the developing world, in
cooperation with its 169 member states. UNIDO generates and disseminates information relating to
indugtriad matters and provides a platform to enhance cooperation, establish didogue and develop
patnerships. The smdl busness development programmes centre around the development and
implementation of SME policies, the development of locd business systems, business advisory
sarvices, rurd entrepreneurship development; and women's entrepreneurship devel opment.
ICT use: ICT use includes the Industriad Partnership Promotion Network; and Incubati-Online, a
reference tool for business incubators.
Geographic focus. 169 member states worldwide
Funding: donor countries and indtitutions, as well as UNDP, the Multilateral Fund for the
Implementation of the Montreal Protocol, the Globa Environment Fecility, and the Common Fund
for Commodities.
Services provided: studies and inventories, financia support, business incubation, policy

p  The United States Agency for International Development (USAID) Micro and Small

Enterprise Development Programme
URL: http://www.usaid.gov/
Contact information:  U.S. Agency for International Development Information Center

Ronad Reagan Building, Washington, D.C. 20523-1000 USA

Td: +1 202 712 4810, Fax: +1 202 216 3524

Andrew S. Natsios, USAID Administrator
Description:  government development aid agency. USAID is an independent agency of the US
Federd Government that supports long-term and equitable economic growth and advances U.S.
foreign policy objectives by funding projects amed a economic growth, agricultura and trade;
globa hedth; and, democracy, conflict prevention and humanitarian assstance. The Micro and Small
Enterprise Development Programme uses loans and guaranties to encourage financid ingtitutions to
extend and expand credit to micro-entrepreneurs and smal businesses. It is a grassroots programme
designed to help poor people, especialy women, create employment for themselves, acquire incomes,
build assets and join in the strengthening of the formal sector of the economy.
ICT use: ICT efforts include: AfricalLink, DOT-COM Alliance, Gemini Application Server, Internet
Centre for Development, Internet for Economic Development (IED) Initiative, Leland Initiative,
Remote Access to AIDNET, South Africa Regional Telecommunications Restructuring (RTR)
Geographic focus. Sub-Saharan Africa, Asa and the Near East, Latin America and the Caribbean,
and Europe and Eurasia
Funding: US Government
Services provided: sudies and inventories, financid support, practica and management support,
policy
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P Women in Informal Employment: Globalizing and Organizing (WIEGO)

URL: http://www.wiego.org/
Contact information: Carr Center for Human Rights’/Kennedy School of Government

Harvard University

79 John F. Kennedy Street, Cambridge, MA 02138 USA

Tel: +1 617 495 7639, Fax: +1 617 496 2828

Eml: wiego@ksg.harvard.edu

Ela Bhatt, WIEGO Chair
Description:  entrepreneurship policy and research organisation.  WIEGO is a globd research-policy
network established in 1997 by the Sdf-Employed Women's Association (SEWA), Harvard
University, and UNIFEM. WIEGO is a worldwide codlition of inditutions and individuas concerned
with improving the status of women in the economy's informal sector. It compiles statistics, conducts
research and develops programmes and policies. It dso commissions research papers to identify key
programme, research, and policy issues. Planning workshops frame issues more precisdy and
formulate plans of action. Component activities of each programme include a mix of research
studies, programmetic interventions, and policy diaogues.
ICT use: WIEGO does not have a particular ICT focus, however it posts very informative reports and
datistics on its website.
Geographic focus. affiliates in 25 countries worldwide
Funding: Harvard University, UNIFEM
Services provided: studies and inventories, networking/reationship building, policy

P World Resources Institute Digital Dividends Proj ect

URL: http://Aww.digitaldividend.org/
Contact information: 10 G Street, NE, Suite 800, Washington, DC 20002 USA

Td: +1 202 729 7600, Fax: +1 202 729 7610

Eml: dividends@wri.org

Jonathan Lash, President, WRI
Description:  web portal. Digital Dividends is a project of the World Resources Indtitute, an
environmental think tank based in Washington DC. Its activities include: conducting business case
sudies that build the case for investment in digital dividend enterprises and for policy changes that
support such investment; an executive briefing paper that documents the business opportunities in
poor communities and describes private sector drategies to redize these opportunities; a Digitd
Dividend Clearinghouse and Market Research Centre; enterprise development activities in developing
countries, New Venture/investment funds; and partnering with related ectivities.
ICT use: online resources, includes the Digital Dividends Clearinghouse
Geographic focus. worldwide
Funding: Digita Dividends is a project of World Resources Ingtitute, which is funded a number of
foundations, corporations, individuas, and agencies, including AOL Foundation, AT&T, Wallace
Globa Fund, Turner Foundation, Rockefdler Foundation, IADB, SIDA
Services provided: studies and inventories, policy
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E. Networking/relationship building

P The American and African Business Women's Alliance (AABWA)

URL: http://www.aabwa.com/
Contact information:  American and African Business Women's Alliance

c/o The Africa America Ingtitute

1625 Massachusetts Ave., NW, Suite 400, Washington, DC 20036 USA

Td: +1 202 667 5636, Fax: +1 202 265 6332

Eml: mspencer @aaionline.org

Joyce Banda, Chairperson
Description:  women's networking organisation.  AABWA is a business networking organisation
that resulted from the conference Africa and America - A Gateway for Women in Busness, hed in
September 2000. AABWA fosters business opportunities and access to markets through networks,
linkages, mentoring, and leadership development for women. It seeks to increase international and
intracAfrica trade and investment by encouraging business partnerships within the African continent
and with the United States.
ICT use: business exchange opportunities and business directory listings through website
Geographic focus: Africa, particularly Southern Africa
Funding: Eastman Kodek Company, American Express, The Africa America Indtitute (AAl),
TechnoServe, Inc., The Center for Internationa Private Enterprise (CIPE), The Botswana
Confederation of Commerce, Industry, and Manpower, South African Airways, The Republic of
Botswana
Services provided: financial support (through promotion of partnerships and connecting
entrepreneurs with investors), networking/relationship building

p Business Association of Women

URL: http://www.pos ovnezene.org.yu/efindex.ntm
Contact information: 11000 Belgrade Djure Jaksica 5, Yugodavia

Td: +381(0) 11 630 281

Eml: office@podovnezene.org.yu

Sanja Popovic-Pantic, President
Description:  women's networking organisation. The Business Association of Women was
esablished in 1998 in Belgrade. It improves the conditions for women-owned companies by
promoting locd, regiond and internationd links among businessvomen and other interested
organisations. Activities centre around supporting women's business interests, establishing links with
smilar asocidions, providing new technologies and know-how relevant to assisting the projects of
members, and training women in starting and running a business.
ICT use: online resources, database of resources, focus on training businesswomen in relevant
technology
Geographic focus. the former Yugodavia
Funding: Fund for Open Society, Belgrade, STAR Network of World Learning, Friedrich Ebert
Stiftung, Belgrade, Freedomhouse, King Bodouin
Services provided:  sudies and inventories, planning support, practicad and management support,
networking/relationship building
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p National Association of Women Entrepreneurs of Malaysa (NAWEM)

URL: http://nawem.org.my/
Contact information:  (Persatuan K ebangsaan Usahawan Wanita Maaysia)

Lot 11 Rumah Puspanita, 5171 Jdan Hose, 50460 Kuaa Lumpur Mdaysa

Td: +60 3 242 3325, Fax: +60 3 248 5955

Eml: secretariat@nawem.org.my

Dr. Bien Mda Nien, President
Description: women's networking organisation. NAWEM was founded in 1993, and is run by a 17-
member committee.  Its members form teams to organize activiiess NAWEM harnesses the
capabilities and resources of women entrepreneurs in Mdaysa for the encouragement and
enhancement of women's role in business. It acts as liaison between members and the Government of
Maaysa, state and locd agencies and organisation, as well as external agencies and bodies, such as
internationa trade agenciess. NAWEM offers many networking events, conferences, and training
programs in topics such as financid management, identifying business opportunities, and ICT
traning.
ICT use: NAWEM offers severd online resources, including a directory of business resources.
NAWEM dso offers awide range of ICT training programmes for members.
Geographic focus. Mdaysa
Funding: CIDA, Maaysian Ministry of Women and Family Development
Services provided: practical and management support, networking/relationship building, policy

F. Studies and resour ces

p  Australian Department of Employment and Workplace Reations
URL: http://www.dewrsh.gov.au/smallbusi ness/programmes/incubators/
Contact information:  GPO Box 9879, Canberra, ACT, 2601 Audtrdia
Td: + 61 (0) 26121 6000, Fax: +61 (0) 2 6121 7542
Dr. Peter Boxall, Secretary
Decription:  online report.  The Commonwedth Department of Employment and Workplace
Relations is an agency of the Audralian government that aims to support strong employment growth
and the improved productive performance of enterprises in Audrdia It issued this nationd
independent review of the establishment and operation of small business incubatorsin Audtrdia
ICT use: online resources
Geographic focus. Audrdia
Funding: Australian Government
Services provided: studies and inventories

p Businessand Sustainable Development: A Global Guide
URL: http://www.bsdglobal.com/
Contact information:  11SD Head Office
161 Portage Avenue East, 6th Floor
Winnipeg, Manitoba Canada R3B 0Y4
Td: +1204 958 7700, Fax: +1 204 958 7710
Eml: info@iisd.ca
Description: online resources. This informationa website is a project of the Internationa Ingtitute for
Sustainable Development (11SD) and the Foundation for Global Responsibility. It offers information
that companies can draw on to trandate aspirations into practical, effective solutions. Case studies
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are provided. The dte has sections on current issues, strategies and tools, markets, banking and
investment, working with NGOs, and training opportunities.

ICT use: online resources

Geographic focus. internaiond, based in Canada

Funding: CIDA, IDRC, DFID, USAID, United Nations Industrial Development Organisation, the
World Bank, Rockefdler Foundation, Ford Foundation, and the World Business Council for
Sustainable Deve opment

Services provided: studies and inventories, policy

p Center for Entrepreneurial Leadership Clearinghouse on Entrepreneurial Education

(CELCEE)
URL: http://www.celcee.edu/
Contact information; UCLA, A325G Moore Hall, 405 Hilgard Ave, Los Angeles, CA 90095 USA

Td (United States): 1888 423 5233, Td (internationd): +1 310 206 9386

Fax: +1 310 206 8095

Eml: cdcee@ucla.edu
Description:  online resources.  This online clearinghouse is a project of CELCEE, a non-profit
organisation crested in 1996 that employs about 15 people in the United States, Canada, and the
Ukraine It is ajoint project of the University of Cdifornia, Los Angdles and the Kauffman Center for
Entrepreneurial Leadership. The CELCEE site offers a fully searchable database containing abstracts
of maerids on entrepreneurship education at dl levels, and a collection of links to organisations
deding with entrepreneurship and entrepreneurship education. It dso provides digests and
educationa information updates.
ICT use: online resources
Geographic focus: international, based in the United States
Funding: Ewing Marion Kauffman Foundation.
Services provided: studies and inventories

p  Community Resear ch and Development Information Service (CORDIS)
URL: http://www.cordis.|u/incubators/
Contact informdion: European Commission, Enterprise DG
Documentation Centre, (SC15 00/51), Rue de la Loi / Wetstraat, 200, B-1049
Brussdls Belgium
Fax: +32 (0) 2296 99 30
Eml: incubators@cordis.lu.
Description:  online resources. This business incubator database was created by the European
Commission's Enterprise Directorate-Generd. It provides an overview of the business incubators in
the 15 EU Member States, the EEA countries (Norway, lcdand, Liechtenstein), Switzerland and the
13 candidate countries. The database contains information on over 950 business incubators. CORDIS
offers access to a wide range of information on EU research and innovation development activities.
The database is under development and will offer a way to identify the nearest business incubators
and contact persons.
ICT use: online resource
Geographic focus. Europe

Funding: European Union
Services provided: studies and inventories, policy




Supporting Entrepreneurship in Developing Countries: Survey and Inventory 57
Bridges.org, 7 May 2002

p  Entrepreneurs Newdetter
URL: http://entrepreneurs.about.com/?once=true&
Contact information:  About Headquarters, 1440 Broadway, New York, NY, 10018 USA
Td: +1 212 204 4000
Eml: reachus@about-inc.com
Description: online resources. The Newsletter is part of the About.com network, started in 1997 by
Scott Kurnit. This online newdetter covers more than 50,000 subjects with over 1 million links. The
Ste offers resources for entrepreneurs including statistics, publications, databases, and related links.
ICT use: online resources
Geographic focus. internationd, based in United States
Funding: About.com
Services provided:  sudies and inventories, planning support (onling), practicd and management
support (online)

p  Entreworld.org
URL: http://www.entreworld.org/
Contact information:  Kauffman Center for Entrepreneuria Leadership
Ewing Marion Kauffman Foundation
4801 Rockhill Road, Kansas City, MO 64110
Td: +1 816 932 1000
Eml: info@entreworld.org
Judith Cone, Executive Producer
Description: web portal. Entreworld is an entrepreneurship search engine, providing more than 1,000
articles, audio dlips, tools, databases and business event listings. Resources include a database, a
glossary of relevant terms, a bookstore, stock quotes, an events calendar, and advice columns.
ICT use: online resources
Geographic focus. internationd, based in United States
Funding: free online resources offered by the for-profit Kaufman Center for entrepreneurs
Services provided: dudies and inventories, planning support (online), practical and management
support (online)

P The European Commisson Communication and Information Resource Centre
(CIRCA)
URL.: http://forum.europa.eu.int/Public/irc/enterpriss’Home/main
Contact information: CIRCASsupport@cec.eu.int
Description: online discussion forum. CIRCA is an extranet tool, developed under the European
Commission IDA programme, and tuned towar ds public administrations needs. It enables agiven
community (e.g. committee, working group, project group, etc.) geographically spread across Europe
(and beyond) to maintain a private space on the Internet where information and documents can be
shared.
ICT use: online discusson forum
Geographic focus. Europe
Funding: European Commission
Services provided: studies and inventories
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The Digital Opportunity Initiative (DOI)
URL: http://www.opt-init.org/
Contact information: 10 Rockefeller Plaza, New York, NY 10020 USA
Td: +1212 713 7635
Eml: doi-info@opt-init.org
Description: informational website. This Site is a result of the DOI, a programme of the UNDP and
the Markle Foundation launched at the G8 Okinawa Summit in 2000. An online report and other
online resources identify the roles that ICT can play in fostering sustainable economic devel opment
and enhancing socid equity.
ICT use: online resources
Geographic focus. worldwide
Funding: Accenture, Markle Foundation, UNDP
Services provided: studies and inventories

The Global EnterpriseIngitute (GEI)
URL: http://www.gcase.org/
Contact information: Eml: RbrtWPrice@aol .com

Robert W. Price, Executive Editor
Description: informational website. GEI is a non-profit organisation based in the United States that
provides information via the Internet to entrepreneurs on issues related to entrepreneurship and the
management of smdl, growing and emerging firms in a global arena The website supports
educationa activities and offers editorials, monographs, and seminars. The website project isrun by a
loose confederation of volunteers and non-profit educational backed groups, who compile pages of
content and links for particular interest in which they are expert.
ICT use: online resources
Geographic focus. international
Funding: Amazon.com, Ernst & Young, McGraw-Hill. Revenues aso generated through sales of
publications, seminars, conferences, professond advisory services, and licensing fees
Services provided: studies and inventories, planning support

Global Entrepreneurship Monitor (GEM)
URL: http://www.gemconsortium.org/
Contact information: GEM Site Administrator: Sarah Hickey

London Business School, Regent's Park, London NW1 4SA

Td: +44 (0) 20 7262 5050

Eml: shickey@london.edu
Description:  online report and resources. The GEM monitor, posted online, is the result of a research
progranmme based a the London Busness School and Babson College that conducts annud
assesaments of nationa levels of entrepreneurial activity. It was initiated in 1999 with 10 countries,
and expanded to 21 in the year 2000 and 29 in 2001. The report is expected to cover close to 40
countries in 2002.
ICT use: online report, can be downloaded
Geographic focus: worldwide, with 29 participating countries
Funding: IBM, Kaufman Center for Entrepreneurial Leadership, London Business School, Babson
College
Services provided: studies and inventories
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p  TheHauser Center for Non-profit Organisations
URL: http://www.ksg.harvard.edu/hauser/research/nps_in_dev_nations.htm
Contact information:  John F. Kennedy School of Government
Harvard University, 79 John F. Kennedy Street, Cambridge, MA 02138 USA
Td: +1 617 496 5675, Fax: +1 617 495 0996
Eml: hauser_center@harvard.edu
Description:  informational website. The website contains resources on the role of NGOs in the
international  political economy. The dte is sponsored by the Hauser Center for Non-profit
Organisations, launched in 1997 as an interdisciplinary research centre at Harvard University based at
the John F. Kennedy School of Government. It works to expand understanding and accelerate critica
thinking about non-profit organisations and civil society among scholars, practitioners, policy makers
and the generd public.
ICT use: online reports
Geographic focus. worldwide
Funding: funding provided by Rita and Gustave Hauser
Services provided: studies and inventories

b IC?Inditute

URL: http://www.wtanet.org/eng/documents/symposium/97/2-2.htm, http://www.ic2.org/index.html
Contact information; University of Texas a Austin, 2815 San Gabriel, Austin, Texas 78705 USA

Td: +1 512 475 8900, Fax: + 1512 475 8901

Eml: davidg@icc.utexas.edu

David V. Gibson, Associate Director, C? Ingtitute; Director, Research
Description:  online report.  This paper by David Gibson presents Globa Networked
Entrepreneurship as a strategy for linking world resources. David Gibson is an Associate Director of
the I1C? Inditute, a globdly interactive organisation that uses modern telecommunicaions and
multimedia to link research universties, businesses, and other ingtitutional and individua resources in
developed and emerging regions.
ICT use: online report
Geographic focus. worldwide
Funding: IC? Ingtitute, The University of Texas at Audin
Services provided: studies and inventories

P TheMicrofinance Gateway
URL: http://www.microfinancegateway.org/
Contact information:  Eldis Programme, Ingtitute of Development Studies, University of Sussex,
Brighton BN1 9RE UK
Td: +44 (0) 1273 877423, Fax: +44 (0) 1273 621202
Eml: cgmonitor@lyris.ids.ac.uk
Rupert Brown
Decription:  web portal. The Microfinance Gateway was launched in 2000 as a collaboration
between CGAP (the Consultative Group to Assis the Poorest) and ELDIS, a leading organisation in
online information gateways (based a the Inditute of Development Studies, UK). It is an online
forum for micro-finance initiative practitioners, non-profit organisations, donors, and others to learn
about micro-finance topics and to share their knowledge. Resources include an online library with a
search facility that alows access to an extensive collection of over 12,000 documents and practical
tools, 1,300 abstracts, and 700 downloadable documents. There is aso an industry services section
and a newdetter.
ICT use: online resources
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Geographic focus. worldwide

Funding: CGAP and ELDIS

Services provided: dudies and inventories, generd programme support, planning support, business
incubation (online resources)

P National Business Incubators Organisation (NBIA)

URL: http://www.nbia.org/
Contact information: 20 E. Circle Drive, Suite 190, Athens, OH 45701-3571 USA

Td: +1 740593 4331, Fax: +1 740 593 1996

Eml: info@nbia.org

Dinah Adkins, President, CEO
Description:  informational website.  This Site provides online training resources and a clearinghouse
for information on incubator management and development issues. Resources include fact sheets, a
member directory, publications, event listings, legidation tracking, and public awareness campaigns.
The dte is provided by NBIA, a non-profit organisation founded in 1985. It has 1130 members.
NBIA provides professonads with information, education, advocacy and networking resources to
assg early-stage companies.
ICT use: online resources
Geographic focus. United States
Funding: funded through membership fees, both organisation and individua
Services provided: studies and inventories, planning support, business incubation (online resources),
networking/relationship building, policy

p  Small Business Notes
URL: http://www.smallbusinessnotes.com/index.html
Contact information: info@smallbus nessnotes.com
Decription:  informational website. The Small Business Notes ste provides information and
resources on data useful to small businesses. The gte is part of the ZeZeNetwork, an association of
independent Web publishers who have joined together to write about their areas of expertise
ICT use: online resources
Geographic focus. worldwide, focus on United States
Funding: privately funded by Judith Ann Kautz
Services provided: studies and inventories

p  StartupFailures
URL: http://www.startupfailures.com/
Contact information: 3841 Market Street, San Francisco, CA 94103 USA
Tel: +1415 310 3999, Fax: +1 801 760 6791
Eml: nicholas@gtartupfailures.com
Nicholas Hal, Founder
Description:  informational website.  Startupfailures is a website that supports individuas who have
recently gone through or are going through the experience of a start-up falure. The website provides
information on lessons learnt and some best practices.
ICT use: online resources
Geographic focus. United States
Funding: privately funded by Nicholas Hall, ongoing development of the community supported
through sponsorships, advertising, speaking
Services provided: studies and inventories, planning support (online)
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ANNEX 2: Comparison chart of entrepreneurship support initiatives

This Annex is a Sde-by-side comparison chart of the initiativesin Annex 1. Initigtives are divided into

geographica regions. Studies and resources were not included in this chart.
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Africa
fLoca small/
South Africa CITI X X X X X X |medium
CEBI X X X X X micro
small/
Innovation Hub X X X X X X |medium|
INationd small/
South Africa Centre for Innovation X X X X |medium]
micro/
FEBDEV X X X X small
small/
Greenfields Venture X X X |medium|
small/
Khula X X X |medium
micro/
Sizani Scheme X X X small
|Regiond
Africa ApproTEC X X X X micro
micro/
BusyInternet X X X X small
small/
ESSA X X X X X |medium]
ASa
ILocd micro/
India CEDMAP X X X X small
Katha School X X X micro
micro/
Lupin Foundation X X X X small
INationd
Bangladesh Grameen Bank X X X X micro
India EDI X X X micro
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Indonesia Bank Rakyat X micro
|Regiond
Asia UNESCO Business I ncubator X X X X micro
Central and
Eastern Europe
Nationd micro/
Poland FISE X X X X X small
Regiond small/
CEE BID Programme X X X X X [medium|
Central and
Latin America
|Nationa
Balivia Bancosol X X micro
Middle East
National Technological Innovative
Israel Incubation Centre X X X X X X small
Jordan Tomorrow's Entrepreneurs micro/
X X X X small
[Multi-Regional
. small/
[Community level  Acumen Fund X X X X X [medium]
small/
Ashoka X X X medium}
micro/
DevelopmentSpace X X X X small
micro/
Digital Partners X X X X X small
Endeavor X X X X X [medium]
micro/
Geekcorps X X X small
micro/
Greenstar X X X X X smadl
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New Ventures X X X X X X X |medium|
micro/
PEOPLink X X X X X small
micro/
TechnoServe X X X small
Trickle Up X X X micro
micro/
VITA X X X X X | small
INationd leve
micro/
CIDA X X X X small
small/
CIPE X X X X X X X | medium|
NGOs/
Development Gateway X X X X X govt
NGO¢
DFID X X X | govt
NGOs/
Open Economies X X X X govt
small/
Inter-American Dev Bank X X X X [medium|
NGO¢
OECD X X X govt
micro/
UNIDO X X X X X | smal
NGO¢/
USAID X X X X X govt
WIEGO X X X micro
NGOs/
WRI Digital Dividends X X X govt
INetworking
small/
AABWA X X medium}
small/
Business Assoc of Women X X X X X |medi uml
smal/ |
NAWEM X X X X medium




